


VALUE CREATION STORY
OKI GROUP VALUES

The “OKI Group Action Principles” we enacted in September 2016 give formal expression to values shared

by all OKI Group executives and employees. Amid large changes in the business environment, we seek to

embed these principles as extensively as we can into our practices with the commitments expressed in
the “OKI Group Charter of Corporate Conduct” and the “OKI Group Code of Conduct” as the cornerstones

of our corporate activities. We seek to realize our corporate philosophy by striving to embody our vision.

Corporate Philosophy

The people of OKI, true to the company’s “enterprising spirit,” are
committed to creating superior network solutions and providing

excellent information and communications services globally to meet the

diversified needs of communities worldwide in the information age.

Vision

The OKI Group helps create a safe and convenient infrastructure
for customers and society as a whole through the key Japanese

concepts of “Mono-zukuri” and “Koto-zukuri."
*Mono-zukuri: manufacturing
*Koto-zukuri:  creation of solutions and services

Action Principles

Act with integrity
Challenge and drive change
Perform with speed and agility

Corporate
Philosophy

Vision

Action Principles

Charter of Corporate Conduct/
Code of Conduct
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M Editorial Policy

OKI Report 2023 has been created with the aim of deepening the understanding of investors and other stakeholders regarding the OKI Group's efforts
aimed at sustainable growth. This report has been edited with a focus on providing an easy-to-understand presentation of the targets and policies for both
the value creation strategy and value creation foundation based on the Medium-Term Business Plan 2025 announced in May 2023 and the Material Issues
(Materiality) that were reviewed in conjunction with the formulation of the business plan, as well as the results of the initiatives based on the Material Issues
through now. More detailed information is reported on our website, so please see that as well. Please note that in the editing of this report, we referred to
the “International Integrated Reporting Framework” of the International Integrated Reporting Council (IIRC), and “Guidance for Collaborative Value Creation”
from the Ministry of Economy, Trade and Industry.

M Targeted Organizations M Targeted Period

Oki Electric Industry Co., Ltd. and its domestic and international consoli- FY2022 (April 1, 2022 to March 31, 2023)

dated subsidiaries Some portions include information pertaining to April 2023 and after.
Note that when the scope differs from the above, this has been individually

mentioned.

M Forward-looking S t:

This report contains forward-looking statements concerning the OKI Group's future plans, financial targets, technologies, products, services and perfor-
mance. These forward-looking statements represent assumptions and beliefs based on data and calculation methods currently available to OKl as of the date
of publication, and therefore they are not a guarantee of future accuracy. Also, these forward-looking statements, which include our analysis and forecasts,
are not a guarantee of future performance or outcomes. These statements involve business risks and uncertainties. Due to various factors, actual results
may differ from those discussed in this document.

M Information Disclosure System

Financial Information Non-Financial Information

‘ @®O0KI Report  https://www.oki.com/en/sustainability/report/index.html ‘

e\Website: Investor Relations e\Website: Sustainability
https://www.oki.com/en/ir/ https://www.oki.com/en/sustainability/

e Financial Results e Corporate Governance Report
https://www.oki.com/en/ir/data/results/ https://www.oki.com/en/ir/corporate/governance/

® All company and product names included in this report are trademarks or registered trademarks of each of the companies they represent.
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l VALUE CREATION STORY
THE PATHTO VALUE CREATION

For over 140 years since its founding, OKI has been delivering a succession of advanced
products and services underpinned by the Company’s “enterprising spirit” to meet the
needs of society. We will continue our efforts to realize a comfortable and affluent tomor-
row for everyone by creating values that contribute to the resolution of social issues.

Delivering OK! to your life.

Working hard on post-war telecommunications network
Contributing to the development of reconstruction Participating in a joint project of the
Values provided by OKI domestic telecommunications networks public and private sector to develop a domestically
as a pioneer of the times produced computer to lead the times as a

comprehensive telecommunications manufacturer

1881 (14th year, Meiji Era) 1881 Meikosha, Ltd. established by Kibataro Oki. 1950 Mass production of the Type-4 telephone
Kibataro Oki established Japan’s first domestically produced telephone —a symbol of Japan’s reconstruction—began
Meikosha, Ltd. developed and displayed at the National 1953 Page printing telegram “Teletypewriter” released
Industrial Exhibition
1961 Computer equipped with first Japan-made core
1896 Japan's first domestically produced in-line memory released
multiple telephone switchboard delivered to
Naniwacho Branch Telephone Office in Tokyo 1962 Order received from Honduras to construct a
and put into operation telecommunications network
1902 First Japan-made magnetic parallel multiple 1963 Mass production of Type-600 telephone began.
telephone switchboard delivered to Nagasaki Shipped a total of 3.9 million such phones by 1971
Telephone Office 1969 "OKITAC-4300" minicomputer released
1918 100% Japan-made common-battery telephone 1971 D10 electronic telephone switchboard delivered
switchboard delivered to Takanawa Telephone to Nippon Telegraph and Telephone Public Corporation

Office in Tokyo
1975 Agreement concluded with US-based Bell

1930 First in-house AEl-type automatic exchange Laboratories to jointly develop a cellular car phone
Japan’s postal, telegraph, and delivered to Nakano Telephone Office in Tokyo
telephone services all started in the 1976 "OKIFAX 7100 digital thermal facsimile machine released
early Meiji era, when Kibataro Oki
founded Meikosha, Ltd., and one by
one evolved to become our present
information communication system.
In the early days of
telecommunications, Kibataro
recognized the future of telegraphs
and telephones and worked hard to
develop them. Four years after the
phone was brought in from the
United States, he succeeded in
developing Japan's first domestic
telephone.

The “enterprising spirit” of
Kibataro, who paved the way with
his own technology and creativity,
has been passed down inside the
company and makes OKI what it is

Teletypewriter

Promotional poster for Meikosha, Ltd.

600f &5 OKITAC-4300
today.
Magnetic parallel multiple telephone switchboard
Historical backaround Dawn of industrial modernization } )
- g Reconstruction after the Great Eos_t \évafr rr](‘ecr?nstructhn h
and social issues Kanto earthquake eriod of high economic growt
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For details on OKI’s history, please visit the websites below. ——

e History

https://www.oki.com/en/profile/history/

e The 120-Year History of Oki Electric
https://www.oki.com/en/profile/history/120y.html

® 130th Anniversary Column: OKI and the Changing Times
https://www.oki.com/en/130column/

Celebrating the 100th anniversary,
providing systems and products worldwide
necessary for an advanced information society

1980 "if800 series” of personal computers released
1981 World's first LED printer developed

1982 World's first cash-recycling ATMs, the
“AT-100 series,” released

1985 Integrated production of car/mobile phones

began by Oki Telecom Group of Oki America Inc.

1986 Japanese-English automatic translation
system “PENSEE" released

1996 Computer-Telephony Integration System
“CTstage” released
Japan'’s first VolP system released

1998 1S0 14001 certification acquired for
all OKI production bases

LED printer

VolIP system

Cash-recycling
ATM

Development of globalization
Spread of the Internet and the advancement
of information society

Developing products and services that respond to
needs based on our original technology in order
to support social infrastructure in a broad sense

2000 Waorld's first millimeter wave optical fiber
wireless transmission system for ITS road-vehicle
communication systems successfully developed

2002 EMS business began

2003 Next-generation Aeronautical
Telecommunication Network (ATN) router delivered to
the United States Federal Aviation Administration (FAA)

2005 Real-time earthquake disaster prevention
system developed

2006 World's first dissimilar-material thin-film-bonding
technology, "CFB (Crystal Film Bonding),”
successfully mass-produced at the practical level

2008 “COREFIDO" series of printers and Multifunction
Printers (MFPs) released for the Japanese market with

the industry’s first free five-year warranty

2009 “ATM-Recycler G7,” a cash-recycling ATM
capable of handling the paper money of multiple
countries, developed for the worldwide market

ATM-
Recycler G7

COREFIDO

An early EMS factory

Changes in the social order and increasingly
diverse values and needs

Increased awareness of the environment,
human rights, etc.

Creating products that respond to new social needs,
including disaster prevention and reduction
as well as non-contact/non-face-to-face products

2010 Participated in the United Nations Global Compact

2014 "River Monitoring System” that uses a 920 MHz band
multi-hop wireless network developed

2019 Expressed support for the TCFD

“Al Edge Robot,” a service robot that helps resolve
labor shortages, developed

2020 "Hygienic Touch Panel,” which enables non-contact
screen operation, developed

2022 Honjo Plant H1 building completed as Japan's first “ZEB”
certified large-scale production facility

Simultaneous launch of the “monifi” infrastructure
monitoring service and zero-energy
high-sensitivity camera

2023 Launch of the “LocoMoses” Al delivery plan optimization service

Al Edge Zero-energy
Robot high-sensitivity
camera

Honjo Plant H1 building

One natural disaster after another and various
social issues becoming apparent
Toward achieving SDGs

OKI Report 2023
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THE OKI GROUP’S VALUE CREATION PROCESS

With the goal of “Delivering OK! to your life,” the OKI Group is utilizing the technologies and know-how
we have cultivated through now to provide products and services that help solve social issues in the
“three fields of contribution” We aim to realize a sustainable society and achieve sustainable growth
through the implementation of the Material Issues updated with the Mid-Term Business Plan 2025.

\

Management Resources | Business Activities

=

Financial capital
Total assets

¥390.4 billion

Manufacturing capital
Capital expenditures

¥18.7 billion

P31

Intellectual capital
R&D expenses

¥9.6 billion

() e

Human capital
No. of consolidated employees

14,452

b P41

Natural capital
Energy consumption

406,000 mwh

Social capital

*Long-term, stable relationships

with customers

+Good relationships with the local
communities where our sites are located

»P13

Amounts are either for FY2022 or
as of March 31, 2023
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Steering
toward growth
1st Stage

Business

sales,
, and
functions

re

ENE]
and effective

Materiality

Providing products
and services
that help solve
social issues

Reducing
environmental
impact through

business

activities

Transforming
into a corporate
culture that
continuously
creates value

Strengthening
management
foundation to
support
sustainable
growth

sassauisng yimoun

sassauisng a|qeis

Public Solutions

Provision of mission-critical system solutions and
edge-to-backbone networks for transportation,
disaster prevention, defense, etc.

Provision of one-stop comprehensive Mono-zukuri
services from design to manufacturing and
reliability testing

Enterprise Solutions

Provision of solutions and services to solve labor
shortages and improve operational efficiency
through mechatronics technology, solutions,
networks, and maintenance & services

Component Products

Provision of Edge products covering sensing, Al,
communications, and output

Transformation of

Practicing sustainability

Corporate governance

Corporate philosophy




I I |
Meqium-Term Del“’e"ng_ OK-
Business Plan 2025 tO your Ilfe.

/ Management targets
nstalled base ot sales '
¥450.0 billion 2031 OKI's 150*
Uperating income anniversary
¥18.0 billion

)" Shareholders’
equity ratioc  30%

Customer

- Safe and
Non-Financial targets convenient

duce CO: Steering toward growth social

Source of value

- o~ 2nd Stage infrastructure
21%
vironmentally xpand future
ntributing product ]
t sales ratio pusiness
35%
echnological male
iliti anagement ratio . .
pRpabIliNes 5o, Job satisfaction

gagement  70% and productivity

enhancement
v

Create future businesses

Conservation

corporate and organizational culture Ocean, Social infrastructure, of global
Manufacturing environment

e Full participation innovation
e Enhancement of Edge platforms
* Restarting overseas business

P47

E
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Financial Highlights
I Net Sales and Overseas Sales Ratio

¥369 1 billion

I Operating Income and Operating Profit Margin

¥2-4bi|lion 0.7%

(Billions of yen) (%) (Billions of yen)
600 45 2 ... 68
1%
0
5
0 0 0
(FY) 2018 2019 2020 2021 2022 (FY) 2018 2019 2020 2021 2022

Net Sales (left scale)
== Overseas Sales Ratio (right scale)

I Profit Attributable to Owners of Parent and Return on Equity (ROE)

¥(2.8)iion (2.7

(Billions of yen) (%)

(FY) 2018 2019 2020 2021 2022

Profit Attributable to Owners of Parent (left scale)
== ROE (right scale)

I Capital Expenditures and Depreciation

¥18.7uiion  ¥171.30ittion

(Billions of yen)

(FY) 2018 2019 2020 2021 2022
Capital Expenditures

Depreciation
Note: The shaded area(s) represent intangible assets

OKI Report 2023

Operating Income (left scale)
== Operating Profit Margin (right scale)

I R&D Expenses

¥9 . 6bi|lion

(Billions of yen)

o
1
107 106 2 >
I e e I e 96
A T N T T
0
(FY) 2018 2019 2020 2021 2022

I Free Cash Flow

(Billions of yen)

(11.7)  (20.7)

(FY) 2018 2019 2020 2021 2022



Non-Financial Highlights

H C0: Emissions and Reduction Rate from OKI Sites (Compared to FY2020)

E Environmental Contribution Product Net Sales Ratio

s 5
7.00

6.00

5.00

4.00 20

(FY) 2020 2021 2022 2025 (FY) 2022 2025 2030

2030
(Target) (Target)

7 Actual COz emissions M CO, emissions target ¥ Reduction rate result b Reduction rate target

Based on the OKI Environmental Vision 2030/2050 in accordance with the SBT (Science Based
Targets for greenhouse gas reduction consistent with the Paris Agreement), we have set a target of
42% CO. reduction (compared to fiscal year 2020) from our sites in fiscal year 2030 and net zero
emissions in 2050, and are promoting initiatives from a medium- to long-term perspective.

» P41 CONSIDERATION FOR THE ENVIRONMENT

E Renewable Energy Usage and Introduction Rate*

(Target) (Target)

We aim to create and expand environmental contribution products, including products that address
climate change, and are strengthening our environmental initiatives through our core business,
including revising our definitions in light of the external situation. Our target is to have net sales of
environmental contribution products account for 50% of total Group net sales by fiscal year 2030.

P P41 CONSIDERATION FOR THE ENVIRONMENT

B Number of Applications for the“Yume Pro Challenge”

(MWh) (%) (Persons)
8000 2.00 400
6,000 B 50 300 319
""""""""""""""""""""""""""""""""""""""""""""" 4% .
4000 100 200
147
2000 0.50 10
0 % 0 % 650.01% 8640.02% 37 =

0 A 0.00% 01% .02% 0 0 = [ |

(FY) 2018 2019 2020 2021 2022 (FY) 2018 2019 2020 2021 2022

["1 Renewable energy usage (left scale) == Renewable energy introduction rate (right scale)

To achieve the SBT 1.5°C target, we have been promoting thorough energy conservation as well as
the introduction of renewable energy. We have been strengthening our renewable energy initiatives
since fiscal year 2022, installing solar panels on our own facilities, as well as purchasing Non-Fossil
Certificates and other renewable energy certificates.

*Total amount of electricity generated for equipment at our facilities and energy certificates, such as
Non-Fossil Certificates and J-Credits that are applied to the amount of energy used, and percentage of total energy usage

P P41 CONSIDERATION FOR THE ENVIRONMENT

E Female Management Ratio

In order to realize full participation innovation, OKl is developing human resources through
innovation training for all occupations as well as building an innovation management system. There
is an increasingly high number of applications each year for the “Yume Pro Challenge,” our business
idea contest for sustainably creating new businesses, and some cases of commercialization have
begun to emerge.

P P29 INNOVATION INITIATIVES

E Percentage of Positive Responses Regarding Employee Engagement

(%) (%)

6 " 80
S T

4 3.9%

3

(FY) 2018 2019 2020 2021 2022 (FY) 2018 2019 2020 2021 2022

== OKI  =ill= OKI Group =i~ OKI  =ill= For the OKI Group in Japan

OKI's target is to increase the female management ratio to at least 5% (OKI) by April 2026. In the
future, we aim to achieve an equal ratio of female managers proportional to female employees, and
will strengthen our initiatives to encourage female employees to play an active role.

» P37 HUMAN RESOURCE MANAGEMENT

Our target is to increase the percentage of positive responses for items related to job satisfaction
(OKI' work engagement) in the employee awareness survey to 70% (Domestic OKI Group) by fiscal
year 2025. We aim to achieve this target through initiatives centered on the Organizational Culture
Reform Department that was newly established in fiscal year 2023.

» P37 HUMAN RESOURCE MANAGEMENT

OKI Report 2023



MANAGEMENT MESSAGE
MESSAGE FROMTHE CEO

With an “enterprising spirit,” we will pursue
our goal of “Delivering OK! to your life.”

We are intently committed to achieving the
Medium-Term Business Plan 2025.

9 OKI Report 2023




One year after becoming President and COO in April 2022, |
became CEO in April 2023. Prior to that, | had served as pres-
ident of a subsidiary company for many years. When | took
over at OKI, | dared to follow the old ways of doing things and
observe its inner workings to try to gain a better understand-
ing of the Company as a whole. | saw that the core of the
problem was OKl's vertically siloed and conservative corpo-
rate culture, which | am currently committed to transforming.

| pledged in last year's OKI Report to “create a corporate

culture in which all employees can take on new challenges
without being afraid of the corresponding risks” and to “tear
down organizational walls to bring our management and sites
closer together to boost our in-house vitality," and the mea-
sures to keep the promises were incorporated into the new
Medium-Term Business Plan announced in May 2023. In
the remainder of this message, | will explain the details of
the measures and my ideas on how to steer the OKI Group
toward growth.

Review of Medium-Term Business Plan 2022

The Medium-Term Business Plan 2022, which set operating
income of 20 billion yen and a shareholders’ equity ratio of
30% as management targets, was not achieved due to dras-
tic changes in the external environment, including sluggish
demand stemming from the COVID-19 pandemic, shortages
of procured parts, and price hikes. We positioned fiscal year
2022, the final year of the plan, as a year of crisis response,
and although we made some progress in reducing sup-
ply chain impacts by strengthening procurement activities,
promoting alternative designs, and optimizing prices to our
customers, we were unable to achieve the single-year plan
targets. As President, | am keenly aware of my responsibility
and cannot help but feel deep regret about this situation.

The various external factors mentioned above cannot be
assigned all the blame. | believe that the essence of the prob-
lem lies in our fundamental lack of response to environmen-
tal changes. While other companies made all-out efforts to

respond to similar environmental changes, we lacked the
speed and dynamism to do so.

Fundamental to this are the corporate culture and orga-
nizational structure issues | mentioned at the beginning. It
is undeniable that, relative to its size in terms of sales, OKI
has become a subdivided multilayered organization and this
has led to a conservative corporate culture that tends to ver
tically divide business divisions, follow precedent, and get
trapped in local optimal, which has hindered quick and accu-
rate decision-making. | also believe that our domestically ori-
ented business structure has also contributed to narrowing
our perspective when making business decisions. In the busi-
ness reorganization that took place in April 2023, prior to the
announcement of the Medium-Term Business Plan, we abol-
ished our Business Group System and simplified our previous
eight business divisions into five. This was a first step toward
overcoming our difficult situation.

Discussions on Formulation of New Medium-Term Business Plan

In light of the organizational and cultural issues identified in
the Medium-Term Business Plan 2022, the formulation of the
Medium-Term Business Plan 2025 was based on lively dis-
cussions among executives and a strong commitment to lis-
tening to and incorporating the voices of as many employees
as possible.

Specifically, we discussed each item in the business plan
in a working group-like format with key persons from each
business or related division, and then the key persons briefed
the Board of Directors on the status of our deliberations and
exchanged opinions directly with the directors. As a result,
although it took some time, | believe we were able to inject
on-the-ground reality into the plan. At the same time, through
this process, many of those participated in the deliberations
had a change in mindset, from passively following the plan as
it was given to actively working on it as if it were their own

business, and began to escape their silos and communicate
cross-organizationally. The outside directors provided us with
candid opinions on the plan, as well as sometimes harsh com-
ments on the speed and format of our deliberations.

In the implementation phase of the plan, to manage prog-
ress based on changes in the situation on the ground, the
managers in charge of each business regularly report on
the progress of their measures to the Board of Directors
and receive appropriate advice. | also believe it is important
to ensure that measures are incorporated into the opera-
tions of each division and even of each individual employee
to increase their sense of accomplishment, which is why |
am also putting effort into further revitalizing communication
mainly by personally traveling to each location to exchange
ideas and opinions.

OKI Report 2023
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Il MANAGEMENT MESSAGE

1"

MESSAGE FROMTHE CEO

About the Medium-Term Business Plan 2025

Based on these discussions, the Medium-Term Business
Plan 2025 was formulated. Under the basic policy of “steer
toward growth and break free from the downward trend,” we
set management targets of net sales of 450 billion yen, oper-
ating income of 18 billion yen, and a shareholders’ equity ratio
of 30% for fiscal year 2025, with the aim to “return to FY2019
levels of performance and restore the weakened financial
foundation,” and “create future businesses for FY2026 and
beyond.” To meet these targets, we will implement the mea-
sures set forth under “steering toward growth 1st Stage,”
which will lead to “steering toward growth 2nd Stage” (fiscal
year 2026 and beyond), which aims to expand future busi-
nesses by 2031, the 150th anniversary of the Company's
founding.

H OKI's Vision: Identifying the

Three Fields of Contribution
In formulating this plan, we made some adjustments to OKl’s
Vision. The ideal of the OKI Group remains unchanged: based on
the “enterprising spirit” enshrined in our corporate philosophy,
we will pursue our goal of “Delivering OK! to your life" In other
words, we will solve social issues through the provision of mis-
sion-critical products that cannot be stopped. However, we have
updated the materiality and fields of contribution to better clarify
OKI's contribution to solving social issues in its business.

Under the materiality “providing products and services that
help solve social issues,” the OKI Group will contribute to
three fields: safe and convenient social infrastructure, conser
vation of global environment, and job satisfaction and produc-
tivity enhancement. We will concretely specify the value we
provide in each field of contribution and work to realize it in
each business. For example, in the social infrastructure field,
as the infrastructure developed during Japan's high-growth
period continues to age, we will visualize its condition and con-
nect it to remote monitoring and preventive maintenance. In
the environmental field, while strengthening the provision of
products that contribute to the environment, we will contribute

to environmental conservation and resource utilization by, for
example, using our underwater acoustic technology for ocean
data visualization. In the field of productivity, we will contribute
to solving labor shortages through automation and self-service
operations using the technology developed for our ATMs.

B Recovering Business Performance and
Restoring Weakened Financial Foundation
One of the themes of the Medium-Term Business Plan 2025
is to “return to FY2019 levels of performance and restore our
weakened financial foundation.” However, this does not sig-
nify a return to the past. To break free from the downward
trend that has lasted for nearly 10 years and steer toward
growth, the first imperative is to recover the financial foun-
dation that was weakened during the previous Medium-Term
Business Plan. As a yardstick, we selected OKl's business
performance in fiscal year 2019 before the COVID-19 pan-
demic. In addition to growing earnings by steadily capitaliz-
ing on projects carried over from the previous Medium-Term
Business Plan and on large-scale projects, we will reduce our
working capital and optimize our asset holdings.
Furthermore, we conducted a review of our business port-
folio and business strategy as the first measure to ensure we
are steering toward growth. We organized our five business
divisions in our new business structure into four segments
and classified the positioning of each segment as either
“growth” (Public Solutions, EMS) or “stability” (Enterprise
Solutions, Component Products). The specific strategies for
each segment are provided in the Overview of Operations
section of this report. For each segment, depending on its
positioning, we will implement a dynamic and speedy busi-
ness development that includes subsidiaries and strengthen
business management by introducing a ROIC perspective.
As the second measure, we strengthened our sales,
technology, and production functions to enhance our busi-
ness capabilities. In the marketing & sales section, in addi-
tion to reorganizing existing area-based organizations into

Materialit Safe and convenient social Conservation of global Job satisfaction and
¥ infrastructure environment productivity enhancement

 Providing products and
services that help solve social
issues

e Reducing environmental impact
through business activities

e Transforming into a corporate

culture that continuously Achieve safe and secure

creates value

e Strengthening management
foundation to support sustain-
able growth

infrastructure use through on-site
visualization and remote monitoring

Provide products that contribute
to the environment

Address labor shortages through
self-service and automation

Create safe and secure
transportation methods using
data

Preserve the environment and
utilize resources through ocean
data visualization

Improve operational efficiency
with real-time sensing

OKI’s materiality and the social value it provides in its three fields of contribution

OKI Report 2023




market-based organizations, we newly established Global
Business & Marketing Division to strengthen our overseas
business. With regard to technology, we established the
Technology Division, where we will concentrate our efforts
on R&D and leading-edge technology development by lever-
aging our strengths in edge technologies. With regard to
production, we established the Production & Procurement
Management Division to manage the production and procure-
ment functions, which were previously divided by business
unit, across the entire company. We will improve production
efficiency and optimize QCD under the “Virtual One Factory”
concept that connects all the Group’s production plants.

H Creating Future Businesses

Under the other theme, “creating future businesses for
FY2026 and beyond,” by strengthening our mono-zukuri infra-
structure and using the technologies and processes devel-
oped through innovation activities for products and services,
we aim to create value in our three fields of contribution and
create businesses that contribute to solving social and cus-
tomer issues, with social infrastructure, manufacturing, and
ocean as our focused areas.

The cornerstone of this value creation strategy is the “full
participation innovation” strategy we have been working on
since fiscal year 2017 We developed a system and provided
education aimed at the continuous creation of new busi-
nesses, and many ideas emerged from that, but the next
step of putting the ideas into practice, for example in the form
of a commercial product, was taking too long. We therefore
newly established Innovation Business Development Center
to strengthen these activities and accelerate commercializa-
tion for the future with a view to global expansion.

A further emphasis under this theme is a restart of our over
seas business. The markets for printers and ATMs, the core
of our overseas business, are shrinking due to global trends.
However, when thinking about the future of the Company, a
domestically oriented business structure is a major problem,
and expanding the overseas business is essential. Positioning
overseas sales companies as front-line bases for all OKls, we
will grow sales of existing products, expand the air display
business and EMS parts business, and link this to R&D from a
global perspective and management talent development. By
fiscal year 2031, we hope to increase overseas sales from the
current level of 50 billion yen to 100 billion yen.

In Conclusion

| have discussed OKl's initiatives for the future, centered on
the Medium-Term Business Plan 2025. It is true that reform-
ing a manufacturing company like OKI takes time. However,
to ensure that we are able to break free from the downward
trend, | am determined to take the measures necessary for
growth from a long-term perspective without falling into

H Sustainability Initiatives

In the Medium-Term Business Plan 2025, we positioned the
practice of sustainability management as one of the mea-
sures to “steer toward growth!” As indicated in the three
fields of contribution of our business, sustainability is the very
essence of OKl's management goal of “Delivering OK! to
your life!” The newly established Sustainability Promotion &
Corporate Communication Division will take the lead in sys-
tematically promoting environmental, social, and governance
activities based on the new materiality.

Under one material issue, “transforming into a corporate
culture that continuously creates value,” to create an environ-
ment in which diverse human resources can play an active
role, we will invest 4 billion yen per year in human resources
initiatives including recruitment, talent development, and
revision of the grading system. To achieve a culture of tak-
ing on challenges, we will improve employee engagement
through these human resources measures, implement the
above-mentioned “full participation innovation,” and ensure
free and vigorous communication across the organization.

short-term thinking. While remaining intently committed to
achieving the Medium-Term Business Plan 2025, everyone in
the OKI Group will work with an “enterprising spirit” toward
our goal of “Delivering OK! to your life.”

| look forward to the ongoing guidance and encouragement
of all our stakeholders in this regard.

OKI Report 2023
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Bl MANAGEMENT MESSAGE
MESSAGE FROMTHE CFO

We will pursue future growth and improved
profitability, aiming to realize sustainable

corporate value enhancement.  Masayuki Hoshi

Senior Executive Vice President,
Member of the Board and
Chief Financial Officer

— Reflections on FY2022

Fiscal year 2022 was the final year of the previous Medium-Term Business Plan. We fell far short of the Plan with sales of
369.1 billion yen, operating income of 2.4 billion yen, and net loss of 2.8 billion yen for the fiscal year. Production delays due to
shortages of semiconductors and other items as well as higher material prices resulted in higherthan-expected working capital
requirements and negative free cash flow. Although structural reforms were effective in streamlining manufacturing and sales
sites, mainly overseas, growth strategies remained a challenge. Positioning the period from fiscal year 2023 as the 1st Stage to
steer toward growth, we will make all efforts to put our production recovery on track through measures undertaken in fiscal year
2022, improve our financial base including optimization of inventories, and effectively execute investments.

B Financial Strategy Under the

improving our financial base and maintaining a BBB credit

Medium-Term Business Plan 2025 rating. We have made inclusive investment in growth busi-
Under the Medium-Term Business Plan 2025, we will make nesses based on an ROIC perspective, and clearly stated our
investments for business expansion on the premise of cash allocation policy.

Execute investments aimed at further business expansion, while maintaining a BBB*' credit rating

With the recovery of the

e Secure and capture rollover and large-scale projects, turning them into profit.

* Normalize the excess working capital caused by supply chain disruptions at an financial foundation as a premise,
early stage

e Optimize held assets, including policy-held stocks: aiming to achieve a ratio of
policy-held stocks to net assets in the range around 20%

e Inclusive investment in growth businesses based on ROIC perspective

target an ROE of 10% or

more in the long term

Financial Foundation

FY2023-2025 Cash Allocation (Billions of yen)
B interest-bearing debt [l Equity capital

Profit attributable t Shareholder returns
;‘\)Nn:rsr::fl:):rezt;o (dividends, etc.) 0.9x Net D/E

 Continue dividend debt reduction
« Capital investments with- Capital investments 128.6 127.0 120.0
in profit + depreciation ’

Non-cash expenses
(depreciation):
approx. ¥50 billion

Management foundation

investment:
approx. ¥27 billion

Well-balanced

Growth investment:

Com|_)ressm|_1 of control approx. ¥18 billion
working capital: o )
ST (LT A @ Prioritize allocation to ; ;
growth driver businesses Bums;?r:etsesn;t:::;d::::n
Asset_n9rmalization: e Decide based on ROIC*2 renewal investment:
¥5 billion or more ¥20-¥25 billion
End-FY2022 End-FY2025
Cash inflow Cash outflow Results Target

*1 Rating and Investment Information, Inc. (R&l)
*2 ROIC:Introduce and trial in FY2023
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Hl Cash Flow Generation and

Cash Allocation Policy
Under the Medium-Term Business Plan 2025, we will first
ensure cash inflow by recovering profitability, compressing
working capital, and optimizing held assets.

Kl Recovery of Profitability

First, we will conduct shipments in a timely manner for roll-
over projects that could not be delivered in fiscal year 2022
due to impacts of the supply chain. In addition, for large new
projects and demand for renewal for existing businesses with
a high probability of receiving orders which we are prepar-
ing for, we will recover profitability via investing in aggressive
plans in new business segments optimally reorganized based
on the business value chain rearranged under the Medium-
Term Business Plan 2025.

Compression of Working Capital

By delivering products to customers, we will optimize our
inventories, which have remained at a high level. We will work
to normalize working capital as soon as possible, partly due
to the effects of responding to alternative materials through
design changes implemented in fiscal year 2022.

Improvement of Asset Efficiency

We have been continuously reviewing all of our held assets,
including policy-held stocks, and will continue to do so in the
current fiscal year. The ratio of policy-held stocks to net assets
is currently 31.4%, but we have set a target of 20% by the
end of fiscal year 2025.

In order to recover our financial base, return profits to
shareholders, and invest in growth, we will steer the com-
pany toward growth in accordance with the cash allocation
policy established in the Medium-Term Business Plan.

B Shareholder Return Policy

We consider it extremely important to pay stable dividends on
an ongoing basis. In our Medium-Term Business Plan 2025,
we set a target of a dividend payout ratio of 30% or more.

B Financial Soundness

Improving our financial base is a key issue in our Medium-
Term Business Plan 2025. While maintaining a certain degree
of leverage, we will work to achieve a shareholders’ equity
ratio of 30% and a NET D/E ratio of 0.7 or less as our bench-
mark by accumulating profits.

B Growth Investment and ROIC

In order to create future businesses from fiscal year 2026
onward, we plan to invest a cumulative total of 65 to 70 billion

Consolidated Financial Position
(Billions of yen)

(FY) 2018 2019 2020 2021 2022

Total assets (left scale) Shareholders’ equity (left scale)
M Interest-bearing debt (left scale)
=== NET D/E ratios (right scale) === Shareholders’ equity ratio

yen in capital investments under the Medium-Term Business
Plan 2025. On the other hand, in order to achieve both a recov-
ery of our financial base and a prioritized allocation of invest-
ment to growth driver businesses, management measures
will be strengthened in the execution of the Plan. Specifically,
we will classify investments into (1) Management foundation
investment, (2) Growth investment, and (3) Business foun-
dation maintenance and renewal investment, while keeping
the total amount of investment within the range of “profit
+ depreciation,” and will conduct operations that maximize
returns by incorporating the concept of ROIC (return on
invested capital) for each business.

H Outlook for FY2023

For fiscal year 2023, the first year of the new Medium-Term
Business Plan, we forecast net sales of 440 billion yen (up
70.9 billion yen YoY), operating income of 15 billion yen (up
12.6 billion yen YoY), ordinary income of 12.5 billion yen (up
12.8 billion yen YoY), and profit attributable to owners of par
ent of 8 billion yen (up 10.8 billion yen YoY).* We expect a sig-
nificant increase in each profit item as a result of a significant
increase in the volume of materials due to improvements
resulting from supply chain impact measures, which were pri-
oritized in the previous fiscal year, as well as renewal demand
for large-scale projects.

*Qur initial business forecast was revised on August 10 due to a court rul-
ing in favor of our Chinese subsidiary.

OKI Report 2023
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Bl VALUE CREATION STRATEGY

MEDIUM-TERM BUSINESS PLAN 2025

We have formulated our three-year Medium-Term Business Plan 2025 covering the period from
fiscal year 2023 to 2025. Under the Plan, we will strengthen our ability to respond to environ-
mental changes under the new structure formed in April 2023, break free from the downward
trend of our performance, and ensure we are steering toward growth as a company “Delivering

OK! to your life!”

B Medium-Term Business Plan 2022 Review

Our Medium-Term Business Plan 2022 is positioned as a
“foundation” for OKl's goal of sustainable growth through
solutions to social issues. While shifting our business portfo-
lio, we have been working to achieve operating income higher
than in fiscal year 2019 and to build a stable management
foundation. However, we were unable to achieve the goals

of our medium-term plan amidst drastic changes in the exter
nal environment, such as the COVID-19 pandemic and supply
chain problems. We positioned fiscal year 2022 as a year of
crisis response and made a single-year plan, but we were also
unable to achieve that plan due to our inability to respond to
the changes in the environment.

(Billions of yen)

FY22 MTBP FY22 Plan FY22 Results

Net sales 465.0 425.0 369.1

. Declining
Operating income 20.0 9.0 2.4 profitability
Net income 12.0 3.0 (2.8) _and

financial

Shareholders’ o > base
equity ratio 30% - 25%
ROE 10% — (3)%

!

Medium-Term Business Plan 2022 Review

External factors

Direct impact of COVID-19 and supply chain issues

Delayed recovery due to lack of
response to environmental changes
e Ability to procure and adjust production against

difficulty in procuring components
e (Cost reduction and price pass-through against increased costs
e Currency hedging ability against sharp currency changes

e Subdivided multilayered structure
(two business groups / eight divisions)

e \ertically divided, conservative
corporate culture

* Domestically oriented
business structure

Internal factors
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B Revision of Business Structure

Based on a review of the Medium-Term Business Plan 2022,
we recognized that the first issues that should be addressed are
internal to OKI, such as our subdivided, multi-layered structure
and vertically divided, conservative corporate culture. Starting in
fiscal year 2023, we have simplified our structure by eliminating
business groups, consolidating eight business divisions into five,

and reorganizing our business segments into four accordingly.
We have three aims: 1) to unify the business scale to the 100 bil-
lion yen net sales level and increase the dynamism of measures
and the speed of development, 2) to optimize the business value
chain and increase business profitability, and 3) to strengthen
business management by introducing an ROIC perspective.

[K] Rationalization of 3 Optimization of the value [E] Strengthen business
business scale chain of the business management
— Upto FY2022 FY2023 onwards ———

(8—5 divisions)

Solution Systems Public Solutions Segment

Business Group

Social Infrastructure Solutions

and production

—> Social Infrastructure Solutions Affinity of business model
—

TOKKI Systems

Network Systems

TOKKI Systems Enterprise Solutions
Segment Optimization of the value chain
. ) (Hardware/Software/
Finance & Corporate Solutions —— > Enterprise Solutions Maintenance & Services)
loT Platform
Component Products Segment
Affinity of development
I and production
Components & Platforms 4 Component Products
Business Group
Automation Systems = EMS Segment
Expansion by strengthening
EMS the current strategy
Peripheral Products
EMS . . . L
Innovation Business Development Center Responsible for commercialization
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Bl VALUE CREATION STRATEGY

MEDIUM-TERM BUSINESS PLAN 2025

Hl Medium-Term Business Plan 2025 Basic Policy

OKI is a company “Delivering OK! to your life” that helps
solve social issues through mission-critical Mono-zukuri and
Koto-zukuri.

As a company that contributes to maintaining ceaseless
social infrastructures amid a time when society faces various
challenges, we are focusing on the growing severity of climate
change, the declining workforce due to the falling birthrate
and aging population, and the aging of social infrastructures.

Based on this perspective, OKl's vision for 2031, the 150th
anniversary of our founding, is to provide value that leads
to solutions to social issues in three fields of contribution:

Themes of Medium-Term Business Plan 2025

Il Return to FY2019 levels of performance and
restore the weakened financial foundation

Create future business for FY2026 and beyond

Steering toward growth 1st Stage

B Revision of Business Portfolio

Strengthen sales, technology, and produc-
tion functions

Createfuture businesses

1 Improve financial foundation and effective
investment

[ Practice sustainability management

FY2023 onwards

l Management Targets

FY2026 on

"Safe and convenient social infrastructure,” “Job satisfaction
and productivity enhancement,” and “Conservation of global
environment.”

Under the Medium-Term Business Plan 2025, we will steer
toward growth and break free from the downward trend in
order to realize this vision. To achieve this, we will first restore
OKl's business performance to the fiscal 2019 level and
recover our financial foundation. Then, to create future busi-
nesses for fiscal year 2026 and beyond, we will take five mea-
sures as the “Steering toward growth 1st Stage.”

Safe and Job satisfaction
convenient social and productivity
infrastructure enhancement

Conservation of
global environment

2031
OKI's 150" anniversary

Steering toward growth 2nd Stage

Expand future business

We will break free from the downward trend and achieve net sales and operating income at fiscal year 2019 levels, while restor

ing the financial foundation.

2019 Results

Net sales 457.2

Growth potential Operating income 16.8
Net income 14.1

Profitability Operating income margin 4%
Financial soundness 223{;@3?81 29%
Capital efficiency ROE 14%
Shareholder returns  Dividend payout ratio 31%

(Billions of yen)

FY2025 Plan

Management Targets

Net sales

¥450.0vittion

2022 Results
450.0
18.0

10.0
Operating income

¥18.0vittion

Shareholders’
equity ratio

30%

30% or more
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M Five Measures in Steering Toward Growth 1st Stage

n Review of Business Portfolio

From fiscal year 2023, we have established a new business structure with an awareness of rationalization of business scale, optimiza-
tion of the value chain, and strengthening business management, and have clarified the positioning of each segment. We will achieve
dynamic and speedy business development, including for our subsidiaries, and work to secure major projects and expand our focus
areas through strategies appropriate to the positioning of each segment, working to improve profitability.

Strengthening Sales, Technology, and Production Functions

Under the new structure, we have reorganized our sales divisions to focus on market alignment and established the Global Business &
Marketing Division to restart our overseas business. In addition, the Technology Division, which is responsible for technology develop-
ment management, and the Production and Procurement Management Division, which aims to maximize the efficiency of all plants and
optimize QCD and the supply chain, were newly established as cross-functional divisions across the entire company. By strengthening
these functions, the OKI Group will have a structure that makes it possible to demonstrate our comprehensive capabilities and boost
our business capabilities without being swayed by changes in the external environment.

Creating Future Businesses

We will evolve the Group’s manufacturing infrastructure and innovation activities and apply the technologies and processes we have
developed to solutions, products, and services, thereby creating value in the three fields of contribution as well as contributing to solving
issues faced by society and our customers. We will continuously strengthen our Edge technologies, such as ICT technologies, sensing
technologies, and component technologies required for self-service and automation, which are our strengths, as well as focus on data
management and promote the creation of platforms to deepen the use of data obtained from the real field.

H Focus Areas

By 2025, setting “social infrastructure,” “manufacturing,” and “ocean” as focus areas, we will strengthen solutions for “infrastructure
monitoring” for roads and railroads and “river basin flood control,” as well as “advanced remote operations” and “streamlining of logis-
tics” by utilizing traffic data. Beyond that, we will take on the challenge of creating products by developing technologies for the marine
domain and leveraging our “manufacturing know-how" accumulated through EMS and in-house production.

M Innovation

To date, we have focused on activities to raise awareness of innovation among all employees, such as innovation training and the intro-
duction of an innovation management system. Under the Medium-Term Business Plan 2025, we will strengthen these activities at the
Innovation Business Development Center, which was established as a business unit responsible for new businesses, and accelerate
commercialization for the future in the areas of “advanced remote operations,” * healthcare and medical care,” and “CFB

(crystal film bonding),” with a view to global expansion.

"o

logistics,

M Restarting Overseas Business

We will position our overseas sales companies as front-line bases for all of OKI, and in addition to expanding sales of existing products,
we will first develop the air display business and EMS parts business. What is even more important is R&D activities for technologies
and products from a global perspective. We will also consider new bases to search for the latest technologies and find partners.

ﬂ Improving Financial Foundation and Effective Investment

We will execute investments for business expansion premised on improving our financial foundation and maintaining our BBB credit
rating. We will increase profits by steadily reaping the benefits of rollover and large-scale projects from the previous Medium-Term
Business Plan period. We will also quickly normalize working capital, which has become excessive due to supply chain effects, and opti-
mize our held assets by selling policy-held stocks and other measures. We will also return profits to shareholders, reduce interest-bear
ing debts, and make steady capital investments in a balanced manner, including aggressive capital investments in growth businesses.

E Practicing Sustainability Management

In conjunction with the formulation of the Medium-Term Business Plan 2025, we have updated our Material Issues (Materiality) for sus-
tainability management. Along with “Products and services that help solve social issues” that constitutes efforts for resolution of social
issues in the three fields of contribution, we will steadily promote environmental, social, and governance initiatives by “reducing environ-

mental impact through business activities,” “transforming into a corporate culture that continuously creates value,” and “strengthening
management foundation to support sustainable growth.”

Website “Medium-Term Business Plan 2025"
https://www.oki.com/en/ir/corporate/strategy/
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Bl VALUE CREATION STRATEGY

BUSINESS OVERVIEW
At a Glance

The OKI Group aims to solve social issues through mission-critical Mono-zukuri and Koto-zukuri. In order
to achieve our vision, we will actively undertake challenges not only in existing business fields but also
new fields where growth is expected, aiming to create future businesses.

PUBLIC SOLUTIONS

Business Description Products and Services
We provide mission-critical solutions that are not Il Social Infrastructure Solutions
allowed to stop to various fields such as roads, * Roads (ETC/VICS), air traffic control,
aviation, firefighting and disaster prevention, gov- disaster prevention, firefighting
ernment, telecommunications, and defense. We © Central government work systems,
also provide security, safety, and convenience government statistics systems (1)
. P e Infrastructure monitoring (1)
through services specialized for customer opera-

e Carrier networks, video distribution, 5G/local 5G

Il TOKKI Systems
» Defense systems (underwater acoustics/information)
 Aviation instrument

tions related to social infrastructure by leveraging
OKl's strengths.

Updating Japan’s only All-Weather Offshore Measurement Barge Facility

We have updated our all-weather offshore measurement barge located in
Uchiura Mito, Numazu City, Shizuoka Prefecture.We have enlarged the mea-
surement apertures and workrooms and increased the power generation
capacity to improve the efficiency of offshore testing and consulting opera-
tions and support our focused maritime business. In addition, we will acquire
weather and maritime data such as wind direction and speed, temperature
and humidity, precipitation, water temperature, dissolved oxygen, and salin-
ity, and provide these data to the fishery industry for effective utilization.

New “SEATEC NEO" Stationary

Measurement Barge FY2 022

Net Sales

ENTERPRISE SOLUTIONS

Business Description Products and Services

We provide secure and convenient solution ser o ATMs, cash handling equipment

vices through our integrated value chain, which * Sales branch terminals, ticket reservations and issuing
includes the design, development, and installa- terminals, check-in terminals

tion of mechatronic products, solutions includ- * ATM monitoring/operation services

ing mechatronic products and networks, as well e Bank branch systems for financial institutions,

as everything from installation, construction, and centered-administration systems

maintenance to fully-outsourced recurring ATM ‘ E:"W?yt'cket'”g SyStemEh?J'/rlp‘}thCk"“ systems
. . . [ ]
operation and monitoring. anufacturing systems (ERP/loT)

e Construction and Maintenance Services 3 1 0
TOPICS A)

Sales Launch of “Self-Service Machines for Tax and Public Funds Collection” for
Municipalities to Reduce the Burden of Tax and Public Funds Collection Operations

As part of the municipality DX initiative, we have developed "“Self-Service Machines for
Tax and Public Funds Collection” for municipalities to improve the efficiency of tax and
public funds collection operations. Taxes and public funds paid by customers through
the machines are managed by the machines and linked to the municipal system to
improve the work efficiency of municipal employees and enable customers to complete
payment procedures easily without standing in line at the counter. We will expand the
" Self-Service Machines for Tax and Public Funds Collection” to municipalities through-
out Japan and contribute to the promotion of DX to improve the efficiency of municipal ~ Network type self-service deposit

operations beyond tax and public funds collection operations. and withdrawal machines
“Smart Cash Station”
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23%

¥369.1

billion

20%

COMPONENT PRODUCTS

Business Description Products and Services
In addition to the sensing and communication « Edge devices (loT), sensor network
technologies OKI has cultivated over many years,
we will incorporate the latest technologies such
as Al to provide Edge devices that contribute to
solving social issues such as aging infrastruc-
ture and labor shortages, as well as communica-
tion products that utilize voice, video, and text to
improve business productivity, and printers that
offer toughness and space-saving options.

The World's Smallest Color LED Printer
Renewal with Label Printing Function and Roll Paper Holder Option

Due to the diversification of consumer needs, manufacturers and distributors are
increasingly producing a wider variety of products in smaller quantities and using
a greater variety of labels that require visibility and identification via colors, and
there is growing demand for in-house production to improve efficiency in process
control and label inventory management. “PLAVI Pro330S"” meets these needs by
contributing to improved work efficiency in the field, such as the production of shelf
labels and POP in retail stores, the cutting of separated POP within one sheet of
paper, and the immediate issuance of narrow color labels in the manufacturing and PLAVI Pro330S

logistics industries. when thg roll paper
holder is installed

* PBX, business phones, contact centers
e Cloud services
o LED printer

Business Description Products and Services

Mainly consists of EMS (consigned designing and * Consigned designing and manufacturing services
manufacturing services), components business, « Components (printed wiring boards /

and engineering business, and provides compre- cables and electrode wires / motors)

hensive Mono-zukuri services covering design, « Engineering

manufacturing, and reliability testing. « Power supplies / cases

Start of Mass Production of Semiconductor Test Substrates for Large Size (643 x 558 mm)

We have started mass production of test substrates (substrates for inspection equip-
ment) that are approximately 30% larger than conventional ones to accommodate
capability tests of next-generation semiconductors. As semiconductors continue to be
refined (denser wiring and more PIN diodes) and more integrated on a large scale, the
area of test circuits is expanding and test equipment is becoming larger in order to
process many complex signals and perform capability tests. Test substrates used for
equipment must also have even more refined circuitry and larger and more multilayered
substrates to accommodate more complex capability tests. The test substrate that we
have begun mass production for is capable of testing large LSI (5,000-PIN class) and

next-generation memory. Large probe card now

in mass production

OKI Report 2023
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Bl VALUE CREATION STRATEGY

BUSINESS OVERVIEW

PUBLIC SOLUTIONS

Contribute to customers’ development by providing solutions that support social infrastructure

For the base fields, we will provide safe
and secure social infrastructure through
new highly convenient products. We will
aim for growth in both axes by taking on
the challenges in new fields focused on
automated driving, V2X infrastructure,
and disaster prevention.

Hajime Inoue
Executive Officer

Head of Social Infrastructure
Solutions Division

While the defense business remains strong,
we will spin off core technologies, such as
acoustics developed in the defense busi-
ness, to the private sector and enter the
maritime business. We will aim for growth
through global expansion utilizing the chan-
nels of the civil aviation business.

Yoichi Kato

Senior Executive Officer
Head of TOKKI Systems Division

FY2022 Results

Netsales were 95.7 billion yen, including a base increase from the acquisition of the aviation instrument business. Operating
income was 3.4 billion yen due to soaring materials prices and foreign exchange effects.

e Sensing technology / network technology focusing on Edge fields
¢ Wide installed base / business know-how

Opportunities and Risks

e Recovery from COVID-19 and supply chain impacts
e Green infrastructure and acceleration toward digitization

Initiatives to Achieve the Medium-Term Business Plan 2025

In the firefighting, disaster prevention, transportation, and
defense businesses, we will raise the baseline by steadily reap-
ing the rewards of large projects through introducing new prod-
uct and other such measures. In addition, we aim to achieve
130.0 billion yen in sales and 9.5 billion yen in operating income
in fiscal year 2025 for Public Solutions through aggressive invest-
ment and the provision of operation-specialized platforms.

We will implement three policies to achieve our vision.

H Introduction of New Products

We will introduce new, differentiated products that meet cus-
tomer needs, and steadily capture demand for updates cen-
tered on firefighting and disaster prevention.

Entry into New Business Fields

We will deepen the use and application of data acquired from
Edge devices, which is one of OKl's strengths, and provide
platforms specialized for customer operations.

We are advancing commercialization of Edge platforms that
provide effective information for the operations of railroad
operators, road operators, and others, and have begun offer-
ing Al Detection System for People/Objects Trapped in Railroad
Crossings, which contributes to preventing accidents at

railroad crossings through highly accurate, real-time Al image
processing.

In addition, we will continue to develop new business in the
ocean by leveraging our technological strengths in underwater
acoustics, environmental sensing, underwater acoustic com-
munication, and ruggedization technology* for environmental
resistance, as well as our environmental advantage of owning
our stationary measurement barge, Japan’s only underwater
acoustics measurement facility.

*Ruggedization technology: Technology that makes products and systems resil-

ient against the environment, such as extended operating temperature range,
cold resistance, water resistance, dust resistance, and shock resistance.

Promotion of Global Expansion

We will develop areas that utilize OKl's core technologies for
customers in the commercial aviation business. In addition, we
will promote expansion in Asia, starting with Singapore where
we will launch a production site, and beyond that, we will pro-
ceed with our plans with a view to global expansion to North
America and elsewhere.

We will also make aggressive investment to promote these
three policies.
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Net Sales Operating Income
(Billions of yen) (Billions of yen)
%0 12
130.0
9.5
100 95.7 . 980 | 8
4.0
s B a 34 A0
0 0 I
FY2022 FY2023 FY2025 FY2022 FY2023 FY2025
Results Plan MTBP Results Plan MTBP

Entry into new fields through business-specialized platforms

Operations /
Construction / Sl

|

Core technologies

NW / Information processing /
Wireless / Sensors /
Environmental resistance

Expand installed base*
through Edge devices

Zero-energy

Optical fiber sensors water-level gauges

Vehicle sensing i
920 MHz band wireless

We provide services that “visualize” the condition
of structures based on installed sensor information,
thereby contributing to the realization of safe and
convenient social infrastructure through remote
monitoring.

Provision of business-specialized
platforms utilizing OKI's core
technologies and know-how

= -
s in the/real field

2025

Safe and convenient social infrastructure Conservation of global environment Job satisfaction and productivity improvement

We contribute to the preservation of the global
environment through data utilization by reducing
€02 emissions with the elimination of traffic con-
gestion by facilitating traffic flow as well as pro-
tecting marine life by monitoring marine noise.

|

Solving social issues
through new
business-specializedg@apps

Automated driving and
V2X infrastructure

2031

We contribute to solving labor shortages and
improving operational efficiency by providing highly
convenient solutions for public service operations.

*Installed base: A track record of providing device groups at edge domains, and solutions centered on those device groups

OKI Report 2023
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Il VALUE CREATION STRATEGY

BUSINESS OVERVIEW

ENTERPRISE SOLUTIONS

HIEIIEE Develop and provide solutions and services based on products that solve social issues

By uniting mechatronics technology, solutions, networks,
maintenance, and services, we will provide safe and con-
venient solutions and services, and contribute to resolving
labor shortages and improving business efficiency.

Hiroshi Tomizawa
Senior Vice President,

Head of Enterprise

Solutions Division

FY2022 Results

Net sales totaled 112.9 billion yen due to the significant impact of production decrease caused by materials shortages.
Operating income was 1.5 billion yen due to decreased production as well as the impact of soaring material prices and

increased costs for software development projects.

e Installed base/business know-how/mechatronics technology
¢ Consistent service provision in the value chain

Opportunities and Risks

¢ Promotion of horizontal division of labor due to labor shortages

e Expansion of elimination of the need to use physical items, such
as cash-less payments

Initiatives to Achieve the Medium-Term Business Plan 2025

We will ensure the implementation of large-scale projects
expected in fiscal years 2023 and 2024. At the same time, we
will shift to a stable profit structure for future growth, aiming
for sales of 140.0 billion yen and operating income of 9.0 bil-
lion yen in fiscal year 2025.

We will address three policies to achieve our vision.

H Recurring* Shift

We wiill create a selection of services such as ATM operation
monitoring provided to financial institutions, offer them to the
public/medical, transportation, and distribution markets, and
expand their fields. In addition, in order to provide further con-
venience, we will advance development of a service platform
that can be easily connected to new services in collaboration
with various providers.

*Recurring: A business model in which equipment provision and business pro-
cess outsourcing (BPO) are provided as a combined service

Self-Service and Labor Saving
Financial institutions are reducing the amount of transactions
involving cash with the advancement of IT, and are focusing

on operations that allow transactions to be completed over
the counter, rather than with background processing at
branches. In addition, retailers and distributors are shifting
to labor-saving store operations due to the changing environ-
ment with labor shortages caused by the declining birthrate
and aging population.

In response to these changes in the market environment,
we are strengthening our lineup of products that accommodate
self-service and labor saving and modules for processing of phys-
ical items to provide products in the forms desired by customers.

Strengthen Product Competitiveness

Instead of product development for separately optimized
products, we will standardize hardware/software modules
to achieve timely product releases and strengthen price
competitiveness.

This initiative will be executed in three steps. As the first
step, we will implement “highly versatile module develop-
ment"” for our products base as well as “service platform
development for the financial market.”
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Resolution of labor shortages

Net Sales Operating Income
(Billions of yen) (Billions of yen)
200 18
178.0 15.5
150
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr 140.0.---—-ceeeee- Y
112.9
°° e= 9.0
6
50 @
1.5
0 0 [ |
FY2022 FY2023 FY2025 FY2022 FY2023 FY2025
Results Plan MTBP Results Plan MTBP
Products and services that contribute to solving social issues
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Job satisfaction and productivity improvement Conservation of global environment Safe and convenient social infrastructure

We contribute to job satisfaction by helping to
resolve labor shortages through products that
enable automation and self-service, and by
enabling customers to use the resulting freed-up

labor time for tasks related to their core business.

We contribute to the environment through products
with reduced electricity consumption and reduction
of CO; emissions at factories. Preventive and pre-
dictive maintenance through outsourcing of opera-
tions and remote monitoring reduces the number
of trips made to onsite locations and contributes
to the reduction of environmental impact in opera-
tional scenarios as well.

By providing remote monitoring and operation for
edge devices such as ATMs, we ensure the oper-
ation of ATMs and systems, contributing to the
maintenance of safe and convenient social infra-
structure.
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Bl VALUE CREATION STRATEGY

BUSINESS OVERVIEW

COMPONENT PRODUCTS

ISIEELIE Contribute to solving social issues with components covering sensing, Al, communications, and output

While maintaining the base business, we will transform
ourselves into a strong business structure by creating
new products and expanding sales of our focus products.
In addition, we will leverage our printer business assets
and begin global development of Edge devices.

Takashi Inoue
Executive Officer,

Head of Component
Products Division

FY2022 Results

Net sales were 84.6 hillion yen due to foreign exchange effects. Operating income was 1.6 billion yen due to the significant
impact of increased material costs caused by supply chain disruptions.

e Strong technologies such as Space Saving Technology and
sensing devices

e Global structure for sales, production/development, etc.

Opportunities and Risks

e Global trends of automation and DX

e Environmental consciousness trends such as energy and resource
saving

e Shrinking printer and business communication markets
e Shortage of materials supply due to supply chain disruptions

Initiatives to Achieve the Medium-Term Business Plan 2025

We aim to achieve sales of 83.0 billion yen and operating
income of 4.0 billion yen for Component products business
in fiscal year 2025 by implementing a cycle of securing sales
scale and profitability in profitable and stable businesses
(printers and business communications) and nurturing new
businesses (Edge devices) by investing in growth businesses.
We will implement four initiatives to achieve our vision.

Hl Characteristic, Competitive Printers

For printers, during the period of the previous Medium-Term
Business Plan, we significantly reviewed our business struc-
ture, narrowing down to our focus products that emphasize
competitiveness and profitability and reviewing the scale of
our regional business development. We will maintain this
structure and continue to focus on profitability.

Provision of Products that Respond to Changes in Needs
Although the overall business communication market is
shrinking, the decline in domestic demand is limited and

sales are expected to remain stable. We will continue to offer
products that realize new means of communication by flexibly
responding to changes in market needs.

Expansion of Edge Devices

We have continued to improve the functions of Edge devices
through proof of concept (PoC) work with co-creation part-
ners. We will begin full-scale market expansion this fiscal
year. We will also pursue the possibility of overseas expan-
sion of SmartHop®/Zero Energy Gateway (ZEGW) and aim to
put it on a growth trajectory during the current Medium-Term
Business Plan.

B3 Printer OEM Expansion

We believe that we can expect business expansion in the
printer market by not only selling finished products, but also
as components, differentiating ourselves in embedded appli-
cations where OKI| can demonstrate its strengths and separa-
tion initiative in OEM business.
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Job satisfaction and productivity improvement

Providing products that contribute to three areas that aim to solve

Business communications Printers

Innovation of work styles and customer contact points through the use of telephony functions Office and business printing transformation with toughness and speed

PBX and business phones

A4 monochrome A4 color A3 monochrome A3 color

Contact centers
Compact ticket and
label printers

High-speed spot
color printers

Safe and convenient social infrastructure Conservation of global environment

Detection of car driving .
in the wrong direction Edge Devices

® R

Environmentally friendly remote monitoring
for social infrastructure

Label printers

Support for safety and security by leveraging Al applications Easy and efficient sensor network

We contribute to reduce environmental impact by creating products that can be used safely and reliably over the long term
OKI developed the world's first LED head as a light source for printing in 1981.\We have also achieved high luminous efficiency of
LEDs and enhanced energy saving by using CFB* technology. The compact LED head features have been contributed to reduce
the size of printer, which helps reduce the amount of resources and the size of packaging, thereby reducing CO2 emissions
throughout the entire supply chain. We also contribute to the reduction of environmental impact by providing long-life products
through the use of highly durable LED heads with simple structures and long-life design on a component basis. Furthermore, in
order to build a recycling-oriented society, we will promote the collection of used products, the reuse of consumable components,
and the use of recycled materials with low environmental impact.

*Crystal film bonding (CFB): Semiconductor bonding technology developed in the LED printer business
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Bl VALUE CREATION STRATEGY

BUSINESS OVERVIEW

EMS

ISR Aim for a manufacturing platformer that supports customer concerns in terms of production

We provide comprehensive Mono-zukuri services rang-
ing from design to manufacturing and engineering. We
contribute to the realization of a secure and safe society

through the manufacturing of our customers’ products.

Hiroshi Nishimura
Senior Executive Officer,
Head of EMS Division

FY2022 Results

Net sales were 75.3 billion yen and operating income was 2.3 billion yen. Despite the impact of materials shortages due to
supply chain effects, sales and profits increased compared to fiscal year 2021 due to continued strong performance in the

business for FA/semiconductor manufacturing equipment.

e Production capacity tailored to high quality/various kinds
and various volumes

e Design and manufacturing services covering the entire
manufacturing process

Opportunities and Risks

e Return to domestic manufacturing due to expanding country risk,
expansion of domestic EMS utilization due to labor shortages

e Shortages of materials due to supply chain effects

Initiatives to Achieve the Medium-Term Business Plan 2025

In addition to the four key strategies of “DMS business shift,”
"aggressive capital investment,” “overseas expansion,” and
“creation of new services,” we will provide customers with
solutions that combine the distinctive technologies of the
EMS Group companies, aiming to become a business entity
with sales exceeding 100 billion yen by fiscal year 2026.

We will implement three policies to achieve our vision.

Kl Business Model Shift from EMS to DMS

OKI is developing its EMS business in high-end areas that
require manufacturing of various kinds and various volumes
of products that can leverage Japan's advanced manufactur-
ing technology, as well as reliability and technical capabilities
directly related to life and lifestyle infrastructure. In order to
expand the DMS business with the aim of improving busi-
ness profitability, we will greatly enhance the capabilities of
our system engineers, who are well versed in the market,
and focus on acquiring large scale, high value-added proj-
ects. In addition to the strong semiconductor and industrial
fields, we will work to develop new DMS customers in the
EV-related and aerospace fields, which are expected to grow
in the future, and position them as growth markets.

Base Business Expansion

We will make aggressive capital investment to have production
capacity that keeps pace with the growth of the strong markets
(FA and semiconductors). We will aim to expand sales through
growth investment and increase profits by improving produc-
tivity through investment in manufacturing infrastructure, such
as automation, and upgrades to the latest equipment.

Expansion of Overseas Sales

We will further strengthen co-creation relationships with out-
standing customers, centered on the parts business, where
we have a track record of overseas sales, and aim to expand
sales by acquiring new orders.

We will take on the challenge of entering new overseas
markets on the strength of our domestic certifications in the
aerospace field, as well as EMS OUT-OUT manufacturing ser
vices* utilizing OKl's overseas manufacturing sites.

*OUT-OUT manufacturing service: Service in which customers’ products for
overseas markets are manufactured on contract at OKl’s overseas sites.
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Safe and convenient social infrastructure Conservation of global environment Job satisfaction and productivity improvement

Customers

Aerospace (control) Semiconductor inspection
equipment equipment

We contribute to the realization of safe and conve-
nient social infrastructure through the production
of customer products in high-end areas that require

Electrode wire recycling network

We contribute to the conservation of the global
environment by promoting the collection and recy-

high quality standards.

cling of used electrode wires and other products,
as well as actively working to conserve energy
at our own factories to realize a sustainable man-
ufacturing environment.

Autonomous mobile robot (AMR)

We contribute to job satisfaction and productivity
improvement by proactively developing and intro-
ducing automation technology, improving produc-
tivity, and realizing a better working environment.
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VALUE CREATION STRATEGY

INNOVATION INITIATIVES

OKI developed the Innovation Management System (IMS) “Yume Pro” in anticipation of the international
standard ISO 56002 and is implementing “full participation innovation” throughout the Company. In fis-
cal year 2023, OKI started conducting full-scale implementation-mode innovation activities, and we are
accelerating our “shift to a corporate culture that continuously creates value,” which is one of our issues of
materiality, as we take on the challenge of creating future business and expanding globally.

Accelerating Full Participation Innovation

OKl started developing “Yume Pro” in 2017, declared its intention
to become an “IMS Ready” company in 2020, and is promoting
the development of regulations aimed at creating value through
full participation innovation as well as enhanced innovation educa-
tion and other initiatives. In addition, in 2018, OKI started holding
its annual “Yume Pro Challenge,” a business idea contest aimed
at helping to sustainably create new business, and, in fiscal
year 2022, 319 ideas were entered from throughout the Group.
We are also starting to see examples of commercialization as a
result of activities in line with our “Yume Pro” process based on
proposal themes. In addition to our “Innovation Dialogue,” which
offers the opportunity for direct dialogue between our manage-
ment and employees, we added “Innovation Future Talk,” which
gives small groups the opportunity to more deeply dive into

I Corporate Culture Reform by Management

I Employee Implementation Support

issues, in 2022, and a total of 1,314 people have participated. A
total of 9,501 people have also attended the “Yume Pro Forum”
for information sharing. We are also making steady progress on
our corporate culture reforms aimed at achieving innovation,
such as the number of people undergoing basic innovation train-
ing reaching 9,735 trainees in fiscal year 2022.

As a result of activities conducted in line with the above
process, we set forth “new fields aimed at creating future
business” in Medium-Term Business Plan 2025. (For details,
see the next section.) As we strive to come up with specific
ways to provide and further increase value in these fields, we
will also conduct activities starting in 2023 that include pro-
moting initiatives focused on work process reforms as well as
accelerating implementation-mode innovation activities.

II Innovation Training

Direct dialogue between Business idea contest

executives and employees

Sharing information
on innovation activities

Total participants:
1,314 (5 years)

Total participants: Idea applications:
9,501 (4 years) 802 (5 years)

351 4263 L)
294 254
232 244 3163

193 147

1335
740 37 45

FY18 FY19 FY20 FY21 FY22 FY18 FY19 FY20 FY21 FY22 FY18 FY19 FY20 FY21 FY22

Network of core employees Completed employees:

promoting innovation 9,735 Completed employees:
Total registered: (FY2022, including re-trainees) 291 (5 years)
139 (4 years) 40 9,735
& 8,163 22
3 32 ' . 77
66
47
1,0591,0491,034
9

FY18 FY19 FY20 FY21 FY22 FY18 FY19 FY20 FY21 FY22 FY18 FY19 FY20 FY21 FY22

Promoting the Commercialization of Four New Fields

Our specific implementation-mode initiatives aimed at creating value in the four fields shown in the table are introduced below.

Innovation Business Development Center: Practice and Globalization of Innovation Activities

Safe and convenient Conservation of
social infrastructure global environment

Job satisfaction and
enhancement

2031

producti

Healthcare,
Medical care

Edge Platform

Advanced Remote
Operations

Edge Devices
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*CFB: Crystal Film Bonding : Semiconductor bonding technology culti-

vated in the LED printer business



» Advanced Remote Operations

As labor shortages become increasingly severe and various kinds of
work undergo a digital transformation, individual edge devices are
being substituted for on-site work, which is causing problems related
to cooperation between people and devices as well as the inability
to create value through multiple kinds of work. In line with the actual
characteristics of on-site work, OKl| has developed “REMOWAY™"
an advanced remote operation platform that combines edge modules
(ROMBOX?®) with reliable wireless communications to flexibly handle
cooperative work between people and edge devices in real time. Our
aim is to achieve the integrated management of multi-vendor robots
and devices as well as autonomous cooperation between people and
robots in various fields (security/facility management, offices, shop-
ping centers, plants (manufacturing), and construction sites), thereby
realizing both the increased efficiency of various types of on-site
work and business expansion.

e [ Reliable wireless communications‘..]»""'""'""-~

Plant (manufacturing)

ROMBOX

Office faciliti ...ROMBOX

[ Cooperation between people and robots ]

Security and facility management

[M:N operations (multitasking)]

Construction site

# ~Work-oriented solutions
. Edge modiles ..
“tesROMBOX o ROMBOX

Advanced remote operation platform: “REMOWAY”

P Healthcare, Medical Care

As the birthrate declines and the population ages—Ileading to issues
that include a shrinking workforce and increasing medical insurance
premiums—there is an increasing need to increase the health aware-
ness of individuals and improve the healthy life expectancy while also
increasing the efficiency of medical settings.

OKI is repeatedly conducting experimental trials and promoting
the commercialization of the following services: a “behavioral change
service” that encourages health promoting behavior by sending users
real-time messages at suitable times according to their behavioral
characteristics; a “physical education ICT solution” that is intended to
raise the awareness of young people of health management through
physical education classes that utilize vital information measured by
using wearable devices.

In addition, by developing medical equipment that takes advan-
tage of our optical sensing technology and other strengths, we aim
to increase the efficiency of medical settings.

Behavioral change engine

Environmental data

Behavioral
data

Message

oty il

Behavioral change service (Wellness Office) overview

Shopping centers

P Logistics

In the logistics field, there are issues related to labor shortages and
COz2 reduction, but many sites are still limited to analog approaches
that are dependent on individual skills and sheer numbers, which is
a major barrier in terms of resolving such issues. OKI aims to resolve
site-level issues while promoting digital transformation efforts and
utilizing real-time Al processing to optimize the overall supply chain.

In March of 2023, as a result of the Yume Pro process, we com-
mercialized the delivery plan optimization service “LocoMoses®,’
which uses Al to achieve more efficient deliveries in response to
"2024 logistics problems.” In addition, in terms of warehouse work,
we are focusing on the problem of shipping work grinding to a halt
as a result of freight temporarily getting lost, and we are aiming to
achieve simple location management by utilizing sensing technology
to automatically track the position of freight.

Delivery
destination A

Delivery
destination B

Warehouse Delivery
destination C

Delivery
destination E

Delivery
destination D
Delivery

Delivery destination G

destination F

Delivery plan optimization service: “LocoMoses”

» CFB

By applying “CFB (Crystal Film Bonding)”—our dissimilar semicon-
ductor material bonding technology, which we cultivated in the LED
printer business—we create unique micro-LED displays, we support
semiconductor-device-industry combination (More than Moore) with
bonding technology, and we thereby contribute to increasing the
sophistication of semiconductor devices.

OKI does not take on challenges such as the above alone.
Instead—>by pursuing co-creation with our customers and partners—
we use CFB as a catalyst to make new combinations of different
materials, industries, and ideas, thereby contributing to the open
innovative development of micro-LED displays as well as increased
added value for semiconductor devices.

In September of 2023, we collaborated with Shin-Etsu Chemical Co.,
Ltd. to use CFB technology to lift off only the gallium nitride (GaN)
functional layer from their QST substrates, thereby successfully
developing technology for bonding to a dissimila-material substrate.

OKI Report 2023
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TECHNOLOGY STRATEGY

OKIl’s edge devices have supported society’s infrastructure with high quality and advanced technology. We
are aiming to further increase the sophistication of such edge technology as we promote the utilization of
data flowing across the edge to provide increased value. To achieve this, we will promote the building of

an “Edge Platform” that enhances data management.

Increasing the Value Provided by Our “Edge Platform”

Since founding, OKI has contributed to increasing the sophis-
tication of social infrastructure, drawing on our strengths of
automation, which are built on our network technologies and
on our digital technologies for terminal devices. OKI technol-
ogy used in such fields provides both the reliability neces-
sary to ensure that infrastructure services do not stop and the
environmental resistance necessary to ensure operation in
extreme environments, qualities we refer to as “toughness.”
Under “Medium-Term Business Plan 2025, we have defined
our “Edge Platform” as a social-infrastructure service enabler
that enhances three characteristics: “toughness,” “data man-
agement” that promotes data utilization, and advanced data
processing "Al”

OKl's Edge Platform includes various edge technologies cul-
tivated by OKI up until now, such as real-time sensing tech-
nology that combines advanced analog technology and Al
technology, high-quality component technology that promotes
the self-handling and automation of real services, V2X technol-
ogy that ensures high reliability at traffic sites, advanced traffic
infrastructure technology, and technology that contributes to
disaster prevention/marine loT infrastructure expansion with
a high-quality network and high environmental resistance. The
diverse kinds of data that come from tough edges such as the
above are extremely important in terms of achieving secure
and convenient social infrastructure as well as improving pro-
ductivity and preserving the global environment. By using our
platform to connect the above and utilize them cross-section-
ally, we will not only help to solve the problems faced by spe-
cific sites but also contribute to strengthening and increasing
the efficiency of society as a whole.

The figure on the upper right shows the positioning of
OKl's technology, with toughness on the vertical axis and

Safe and convenient social infrastructure
Cross-sectional utilization of infrastructure data '
Multimodal Data Infrastructure
Expansion of disaster prevention
and ocean loT infrastructure
High-definition networks/Ruggedize technology

N\
/

Advancement of
transportation infrastructure
V2X/Real-time interaction

Edge devices in the real field \

Aeros_pace
services

DMS and EMS

=
2
£

5
s
=
2
2
&

Modularization Zero-energy loT, B5G, and V2X

|
i

Hardware, software, and Al Data analysis, simulation, and optimization

1oT devices Saa$ and cloud

Components Manufacturing Products System operation Platforms

Edge Devices Edge Platform

OKI technology position map

the technology value chain on the horizontal axis. In terms
of OKl's components, we have achieved the high reliability
and toughness necessary to use the components in extreme
aerospace and marine environments. Regarding normal social
infrastructure—for which the ongoing provision of services is
important—we have achieved the comprehensive toughness
suitable for operations and maintenance.

Regarding operations, data that enables an understanding
of the on-site situation is important, but we also expect to
be able to provide increased value by moving such data to
our platform and combining it in advanced ways. For example,
through the dual use of infrastructure monitoring for disaster
prevention and reduction as well as integrated analysis of data
covering multiple regions, it will become possible to detect,
predict, and otherwise understand various events for which
such efforts would have been difficult using isolated data.
To achieve such value expansion, we will promote enhanced
data management in line with our platform.

Conservation of global environment

A Job satisfaction and productivity enhancement

v

Towgfimess

A
[Mianagement] .
Self-service and
automation of real services

High quality components

Real-time sensing of infrastructure
Photonics, sound, radio and vision

Edge Platform
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Efforts to Promote Data Management

To provide increased value through cross-sectional data uti-
lization, we launched a full-time data management organiza-
tion in April of 2023. Because the added value of edge data
is affected by the data acquisition scope, we will conduct
a level-specific analysis of OKl's various business positions
based on both the scope and the data utilization depth, and
we will promote enhancement in terms of both of these
axes. In addition, we will take steps that include establish-
ing contract guidelines that clarify the data acquisition scope
as well as building a data lake platform that makes it easy
to store and analyze data on our Edge Platform while also
developing highly data literate human resources regardless
of their positions.

Analog + Al Initiatives

Initiatives for Advanced Analog Technology

¢ Photonics Technology

OKI is utilizing its original optical-part miniaturization and
high-density mounting technology as well as its FBG
(Fiber Bragg Grating) fabrication technology to develop
high-sensitivity optical fiber acoustic sensors that are used
underwater and receive acoustic waves coming from all
directions. We are promoting the use of these sensors
both for Ministry of Defense sonar systems and applica-
tions related to civilian life.

In terms of future research, we are considering working
on silicon photonics technology for comprehensively mount-
ing optical circuits, conventionally built using optical parts and
optical fibers, on several-millimetersquare silicon chips as
well as possible applications in fields that include optical trans-
ceivers, laser viborometers, and optical fiber sensor systems.
We are also taking on the challenge of developing optical bio-
sensor technology capable of high-speed virus detection.

v

¢ bmm

1.5mm

Optical fiber acoustic sensor Laser vibrometer core circuit

* Millimeter Wave Radar

We are developing millimeter wave
sensing technology capable of
detecting the position and speed
of a wide range of vehicles, people,
and other objects regardless of the
environment—including the usage
location and weather—in real time.
We are also utilizing OKl's original
antenna/RF circuit to improve the
performance of both the detection
distance and object recognition.

Millimeter wave
antenna and
RF boards

Initiatives for Various Al Technologies

OKI develops ASICs that contribute to edge Al implementa-
tion as well as Al Edge technology that emphasizes real-time
processing as Al technologies for achieving advanced data
processing. In addition, the Company researches and devel-
ops mathematical optimization technology that aggregates
edge data to optimize social infrastructure.

In terms of Al Edge technology, OKl researches and develops
technology for recognizing multimodal data obtained from vari-
ous sensors as well as technology that miniaturizes Al models.
We will also contribute to the utilization of Al in edge domains,
including monitoring at various infrastructure sites. In addition,
we will develop ASICs that enable high-speed, energy-saving
Al processing and expand their applications to include OKl's
printers and various other hardware products.

In terms of mathematical optimization technology, we are
researching and developing topics that include the utiliza-
tion of quantum computers to achieve the high-speed solv-
ing of optimization problems—which require an enormous
number of calculations—as well as traffic congestion and
traffic flow prediction based on the analysis of traffic probe
data obtained from ETC2.0. As one result of such efforts, we
have implemented LocoMoses®, a delivery-route optimiza-
tion service for logistics companies.

We have also been researching and developing generative
Al technology—a subject of much attention in recent years—
including the automatic generation of learning data via genera-
tive image Al as well as incorporating generative Al technology
into applications, such as multimodal Al for expressing the
information of multiple sensors in the same place. In addition,
we provide large-scale language models and other services
that can be safely used in-house to foster the literacy neces-
sary to effectively utilize generative Al for various kinds of work.

Virtual space, (cyberspace)

ETC2.0

+analysis technology

Modeling
Sensing

Simulation' model

Real-time application of the actual traffic status

Virtual verification

Traffic flow optimization

Data collection by sensing the traffic status

Traffic flow simulation
technology

Road manager

Decision-making by a road
manager

Optimization Al technology: traffic flow simulation based on traffic probe data
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l VALUE CREATION FOUNDATION

SUSTAINABILITY INITIATIVES
OF THE OKI GROUP

As a Company “Delivering OK! to your life.”

Based on the “enterprising spirit” raised in its corporate philosophy, the OKI Group is contributing to
resolving social issues through the key Japanese concepts of Mono-zukuri and Koto-zukuri, and will also
practice corporate activities built on integrity that are worthy of the trust of stakeholders.

Initiatives through Fiscal Year 2022

The OKI Group has been promoting initiatives to sustainably
implement corporate activities built on integrity that meet the
expectations of stakeholders. The actions to be taken by all OKI
Group employees are summarized in the OKI Group Charter
of Corporate Conduct and the OKI Group Code of Conduct,
by positioning them as the foundation of the values that the

to raise awareness through actions that are more familiar to
people. While continuing this approach over the long term, in
order to strengthen our sustainability efforts, we established
the Sustainability Promotion Working Group (WG) chaired by
the President in fiscal year 2020.

The WG has been promoting activities based on the Material
Issues defined in the Medium-Term Business Plan 2022. The

OKI Group should share (see page 1), we have been working chart below shows an overview of the initiatives of the activi-

Material Issues and ESG Initiatives in Fiscal Year 2022

Materiality ESG Themes Initiatives for FY2020 to FY2022

e Expansion of environmental contribution products
e Reduction of life cycle CO2
e Creation of circular economy projects

e Creating products that contribute
to solving environmental issues

Products and Services * Supporting a circular economy

that Help Solve

Social Issues A d social indicated i h
. . [ ]
« Creating products that contribute orts toward social issues indicated in growth strategy

Social issues: aging ! "
to resolving social issues

infrastructure, natural
disasters, transportation
issues, environmental
issues, labor shortages,

* Promoting value creation in
corporate activities

e Internal cultural reforms aimed at innovation

* Development and securement of human resources who
will support Mono-zukuri and growth area businesses

anjep |e1o0g Bunealn

labor productivity,

infectious diseases - . . L L
* Positioning ESG at the core of management | e Promotion and evaluation of initiatives based on materiality

e (02 reduction at business sites, strengthening
of introduction of renewable energy

e Strengthening of chemical substance management
through standardization of operations

e Improvement of recycling rate

e Mitigation of and adaptation to
climate change, pollution prevention,
and resource recycling

Business Activities
that Meet Stakeholder
Expectations

© Promotion of Virtual One Factory
e Strengthening of quality initiatives

Business activities built
on integrity (governance,
internal controls,
disclosure), response

to climate change,

HR management

e Strengthening of Mono-zukuri infrastructure

e Strengthening of human rights and labor
initiatives

e Realization of smart work-life

e Promotion of diversity and inclusion

e Strengthening of occupational health and
safety, health management initiatives

Strengthen the

Infrastructure that

Support Mono-zukuri e Steady improvements based on board effectiveness evaluations

e Accuracy improvement and entrenchment of risk management
e Disclosures based on TCFD framework

e Reliable disclosures regarding materiality initiatives

e Strengthening of dialogue in IR/SR, etc.

e Strengthening of corporate governance

e o Internal controls/Risk management
e Accurate information disclosure and

strengthening of engagement (dialogue)
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ties undertaken in fiscal year 2022.

In addition, we are promoting internal education and aware-
ness-raising activities with the aim of fostering awareness in
each employee to undertake initiatives as a matter of personal
concern. In fiscal year 2022, in addition to implementing sus-
tainability education for all Group employees in Japan, we held
an internal forum on the theme of “ Sustainability and Corporate
Growth"” with the President and the heads of related divisions
as speakers.

Update of the Material Issues in Line with

Our Medium-Term Business Plan 2025

In May 2023, the OKI Group announced its Medium-Term
Business Plan 2025, which outlines our medium-term initia-
tives. In formulating the Plan, we reorganized OKl's issues and
updated our Material Issues in accordance with the process

that help solve social issues” in the three fields of contribution,
as well as its underlying issues of “reducing environmental
impact through business activities,” “transforming into a cor
porate culture that continuously creates value,” and “strength-

ening management foundation to support sustainable growth.”

To Strengthen Sustainability Initiatives

Along with the formulation of the Medium-Term Business
Plan 2025, in April 2023, the Sustainability Promotion WG
was transformed into the dedicated Sustainability Promotion
& Corporate Communication Division and a new executive
officer in charge was appointed. Under the new structure, we
will promote initiatives based on the updated Material Issues,
appropriately disclose progress, and engage in dialogue with
stakeholders based on this to accurately grasp our own issues
and the demands of society, which will lead to the strengthen-

shown on page 35. We will steadily promote ESG initiatives
through implementation of “providing products and services

ing of our activities.

FY2022 Results

Related pages

e Achieved net sales of environmentally contributing products of ¥100.0 billion (accounting for 27% of the net sales of the entire Group)
* Reduced CO2z emissions during procurement and product use target 5.0%—12.8%reduction (compared to FY2020 levels)
e Five circular economy projects (FY2022 target: 3 projects)

P41-44

 Promoted product creation aimed at resolving the seven social issues. Commercialization in March 2023 of LocoMoses,
which uses Al to tackle the “2024 problem” in the logistics field

P29-32

e Basic training attended by a total of 9,735 Group employees, with the aim of realizing full participation innovation
* Number of Yume Pro Challenge applications increased to 319
e Trained 420 Al engineers with practical skills, against a target of 300 engineers by the end of FY2022

P29-32

e Held an internal forum on “Sustainability and Corporate Growth” featuring the President and heads of related divisions as speakers
e Conducted sustainability education for all Group employees in Japan, with a participation rate of 99.9%

 Planned a CSR survey using self-assessment questionnaires for approximately 300 primary and secondary suppliers, and conducted
surveys of about 150 companies targeted in FY2021 to FY2022. Provided feedback to six companies expected to improve

P33-35
P46

e Reduced COz emissions from business sites by 9.8%, against a target of 8.4% (compared to FY2020 levels)

e Purchased renewable energy certificates. Target: 1,350 t-CO2 — Actual: 1,760 t-COz (FY2020-2022 cumulative total)
e Strengthened chemical substance management and improved its efficiency through working group activities

e Achieved a recycling rate of 85%, against a target of 83%

P41-44

e Full-scale operation of the new plant in the Honjo district, the Group’s flagship plant, in July 2022
e Conducted e-learning for all Group employees in Japan on quality compliance, as well as simultaneous inspections and on-site surveys at production bases

P45

e Introduced Baby8 Leave to encourage male employees to take leave for childcare purposes and leave of absence for childcare

e Positive response rates regarding work engagement: 62% (OKI), 53% (OKI Group)

e Realized a female management ratio of 3.9% at OKI, and 5.7% across the OKI Group as a whole

e Continued implementation of career training for female employees in their fourth year of employment and selective training for female leaders

e Advanced health promotion measures for the “body,” “mind,” and “awareness” through a collaborative health system based on the OKI Group Health
Management Declaration. 94.2% of employees received stress checks.

e Established the OKI Group Human Rights Policy

P36-40

e Carried out board effectiveness evaluations for FY2022

e Introduced management with a responsibility system for risk areas

e Continued disclosures based on the TCFD framework; received an A- rating on CDP climate change

e Selected as constituent of the FTSE Blossom Japan Sector Relative Index and the FTSE Blossom Japan Index (June 2023)

P47-50
Pb5-56
P41-44
P59-60
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35

SUSTAINABILITY INITIATIVES OF THE OKI GROUP

OKI Group’s Materiality

Practicing sustainability management as a Company “Delivering OK! to your life.”

OKl’s Vision and Fields of Contribution

-

Providing products and services that help solve social issues

e Safe and convenient social infrastructure  ® Job satisfaction and productivity enhancement  ® Conservation of global environment

=
M .. .
= . . . Transforming into a corporate Strengthening management
w Reducing environmental impact . .
o . . culture that continuously foundation to support
= through business activities .
5 creates value sustainable growth
* Reduce environmental impact at our own sites « Create value by “full participation innovation” « Thoroughly manage risks and ensure compliance
* Promote initiatives that enable diverse talent e Ensure rigorous adherence to human rights
to proactively thrive

* Promote responsible procurement activities

_ i

Expectations/demands of society and stakeholders and the social issues confronting OKI

Material Issues Update Process in Conjunction with the Formulation of
the Medium-Term Business Plan 2025

Step1

Create a list of social issues

Step2 Step3 Step4

Stakeholder evaluation Business evaluation Update Material Issues

Extract about 330 social issues from
the following list. Narrow down the list
to about 40 issues based on factors
such as their affinity with our business

Evaluate the importance of each issue
from the following perspectives with
external experts

Conduct the following evaluation and
classification in the Sustainability
Promotion WG and other departments
where activities related to each issue
are expected

Group the social issues that were
highly evaluated in Steps 2 and 3, and
Organize Material Issues based on the
strategies and fields of contribution in
the Medium-Term Business Plan 2025.
Decision made by the Management
Committee and the Board of Directors

* Relevance to the evaluation items
of the ESG evaluation organization

e Relevance to investors’ opinions
in various dialogues

® Relevance to customers’ requests
for suppliers, important issues of
other companies in the industry, etc.

e UNGC 10 principles, 169 SDGs items
o WEF Global Risk

IS0 26000

o Keidanren Charter of Corporate Behavior
o UNGP

o TCFD, GRI, SASB

© RBA/JEITA corporate conduct
guidelines, etc.

e Evaluate risks and opportunities in
terms of sales, costs, reputation,
compliance, technology, and markets

e Classify on a short-, medium-,
and long-term timeline

Main Initiatives/Organizations in Which OKI Participates

In May 2010, OKI signed the “United Nations Global Compact (UNGC).” The OKI Group supports the UNGC's 10 principles
concerning the protection of human rights, the eradication of unfair labor practices, environmental measures, and anti-corruption,
and will work to contribute to creating a sustainable society.

United Nations
Global Compact

Task Force on In May 2019, OKI announced its support for the “Task Force on Climate-related Financial Disclosures (TCFD)” recommendations.
Climate-related We will disclose and disseminate information in accordance with TCFD recommendations, and will strengthen our efforts to
Financial Disclosures contribute to the realization of a sustainable society brought about by a virtuous cycle of the environment and the economy.

In April 2020, as a part of initiatives aimed at contributing to global warming prevention and the achievement of SDGs, OKI joined
Japan Climate the “Japan Climate Initiative (JCI),” a network aiming for the realization of a decarbonized society. We will leverage co-creation
Initiative with a broad range of partners aiming for decarbonization to strengthen our measures against climate change, and will contribute
to the realization of a decarbonized society.

In June 2020, OKI joined “Challenge Zero (Challenge Net Zero Carbon Innovation)” organized by Keidanren (Japan Business
Federation), which aims to encourage companies and organizations to take on the challenge of creating new innovations to realize
a decarbonized society. We will take on this challenge of creating new innovations that will lead to products and services which
contribute to resolving a wide range of environmental issues.

Challenge Zero

Responsible Minerals In August 2023, OKI joined the Responsible Minerals Initiative (RMI), which promotes responsible mineral procurement. As a member
Initiative (RMI) of RMI, we will maintain a grasp of the latest international developments and promote responsible mineral procurement initiatives.

OKI Report 2023



RESPECT FOR HUMAN RIGHTS

Basic Approach

The OKI Group, as a signatory to the United Nations (UN) Global
Compact, recognizes that respecting international human
rights norms, including the International Bill of Human Rights
and the International Labour Organization (ILO) Declaration
on Fundamental Principles and Rights at Work, and consider
ing the human rights of each and every person connected to
OKI in our operations is the foundation of all corporate activi-
ties. It enshrines”Respect for Human Rights” in its Charter of
Corporate Conduct and Code of Conduct, and ensures human
rights are respected by providing various kinds of education.
The Group has also worked on a fair employment and selection
process and creating a working environment where diverse
employees can play an active role.

The OKI Group manages harassment and other human rights
and labor risks as “common risks” and educates all employees
through the compliance training program. \We have also estab-
lished consultation and reporting contacts based on our whis-
tle-blowing system as well as the Harassment Consultation
Center as contact points in the event that a problem occurs
or could occur. We have also developed and are implement-
ing procedures for dealing with any risks, including protecting
whistle-blowers and employees who have consulted the cen-
ter. Furthermore, we also systematically conduct surveys on
the human rights, labor, and other initiatives of our suppliers
as provided in the “OKI Group Supply Chain CSR Deployment
Guidebook” in compliance with the “Responsible Business
Conduct Guidelines” published by JEITA (Japan Electronics and
Information Technology Industries Association) (see page 46).

In order to further promote such initiatives, we identified
"“respect for human rights” as a key element for “strengthen-
ing management foundation to support sustainable growth,”
a material issue we announced along with Medium-Term
Business Plan 2025. In line with the “OKI Group Human Rights
Policy"—which we established in October of 2022 based on
the UN Guiding Principles on Business and Human Rights—we
will establish mechanisms and develop and implement mea-
sures for human rights due diligence and other requirements.

The OKI Group Human Rights Policy (Overview)

The OKI group aims to contribute to solving social issues
based on the enterprising spirit set forth in our corporate phi-
losophy and recognizes that the foundation of all of our activ-
ities must be to consider the human rights of each and every
person connected to OKI in our operations. \We hereby estab-
lish this “OKI Group Human Rights Policy” to fulfill our respon-
sibility to respect human rights as a corporation.

1. Scope of Application

2. Commitment to Respect Human Right

3. Human Rights Due Diligence

4. Remediation and Redress

5. Education

6. Disclosure

7. Dialogue and Consultation with Stakeholders

Full text
https://www.oki.com/en/sustainability/social/humanrights/index.html

Comprehensively Implementing

the “OKI Group Human Rights Policy”

After OKI established the “OKI Group Human Rights Policy,”
we explained the background behind doing so as well as the
policy details, striving to make everyone aware of the pol-
icy through the sustainability education we provide to all
Japanese Group employees (implemented from December of
2022 to January of 2023, attendance rate: 99.9%), our Group
newsletter for domestic and overseas sites, etc.

In addition, in January of 2023, we conducted a survey tar
geting all of our domestic and overseas manufacturing sub-
sidiaries to gain an understanding of human rights initiatives
and issues. This written questionnaire-style survey was based
on various international norms and items set forth in the “OKI
Group Supply Chain CSR Deployment Guidebook.” It covered
initiatives related to human rights (the prohibition of forced
labor/child labor/discrimination, freedom of association, work
hours, wages, etc.), health and safety (occupational safety,
industrial health, emergency preparedness, etc.), etc., and we
also used it to confirm the employment situation of foreign
workers at manufacturing subsidiaries in Japan.

We will continue to provide education related to respect for
human rights as we identify any negative effects on human
rights of the OKI Group's corporate activities and promote ini-
tiatives to prevent or mitigate such effects.

Initiatives Related to the Ethics of
Artificial Intelligence (Al)
In accordance with the “OKI Group Al Principles”—which the
OKI Group established in 2019 as a set of guidelines to follow
when developing or providing technologies, products, or ser
vices that utilize Al—we promote the utilization of Al, also con-
sidering the related risk and quality management, the training of
human resources, etc. The first of these principles is Respect
for Human Rights, which explicitly states that we must strive to
prevent Al-based discrimination, respect privacy, and follow laws
and regulations related to the handling of personal information.
Due to the current advancement of Al utilization as well as the
appearance of generative Al and other factors, there are increas-
ingly strong social expectations surrounding Al. At the same
time, global discussions are underway regarding concerns that
include the potential effects of Al on society as well as human
rights problems. OKI will also consider such situational changes
as we continue to review our Al principles, in-house rules that
flesh them out, and related operations in an effort to enhance
our governance to contribute to the achievement of a better
society in which human beings and Al can appropriately co-exist.

Diagram of the OKI Group Al Principles

OKI Report 2023
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HUMAN RESOURCE MANAGEMENT

Basic Approach

The OKI Group has promoted various human resources pol-
icies while positioning human resources as one of its most
important management resources for adapting to changes in
the social environment and for sustainable development. In
our Medium-Term Business Plan 2025, “promote measures
that enable diverse talent to proactively thrive” is included as a
component of “transform into a corporate culture that continu-
ally creates value,” one of our Material Issues. We have begun
activities to transform our corporate culture, centered on the
newly established Organizational Culture Reform Department
in fiscal year 2023.

Making the participation and growth of diverse human re-
sources into our company’s strength is the key to achieving
innovation acceleration, creation of future businesses, and de-
velopment of global operations, as well as steering our com-
pany toward growth. To enable diverse and sufficient human
resources to proactively take on challenges and grow so that
individuals and the organization align their goals, we will pro-
mote diversity and inclusion, foster a rewarding organizational
culture, implement human resources policies to secure, devel-
op, and assign the right people for the right positions, and cre-
ate a positive work environment.

Creating an Environment for Diverse Human
Resources to Proactively Take on Challenges
The OKI Group focuses on well-being to create an environment
in which diverse human resources can proactively take on chal-
lenges, and is working to promote well-being in the workplace.
In fiscal year 2022, we held an internal seminar for the domes-
tic OKI Group on the theme of well-being, which was attended
by the President, executives, and many other Group employ-
ees. The participation rate of managers, who play a central role
in realizing well-being in the workplace, was approximately
92% (figure for only OKI).

In order to further enhance existing activities and proactively

Elements of OKI Well-Being and Major Efforts to

Achieve Them

Engaging in work with
excitement and
satisfaction

OKI Well-Being

Healthy body
and mind

Workplaces with
lively conversation

Elements of“OKI Well-Being”

ETIEN

Workplaces offering
psychological safety
(Workplaces with lively conversation)

Activities to promote interactive com-
munication among employees

Mental and physical health
(Healthy body and mind)

Health and safety as well as health
management

Initiatives to assign the right people to
the right positions as well as to align
organizational goals with employees’
autonomous career visions

Fostering of job satisfaction
(Engaging in work with excite-
ment and satisfaction)

try new approaches, we established the Organizational Culture
Reform Department as a dedicated organization in fiscal year
2023.We are implementing initiatives while defining “OKIWell-
Being” as enabling “workplaces offering psychological safety,”
“mental and physical health,” and “fostering of job satisfaction.”

With regard to “fostering of job satisfaction,” the goal is to
increase the percentage of positive responses* to 70% by fis-
cal year 2025 for items related to job satisfaction (OKI work
engagement) in the awareness survey conducted annually
among all Group employees in Japan. The results through fiscal
year 2022 are as follows, showing a declining trend. This can be
attributed to multiple factors that have caused changes in job
satisfaction, including the status of environmental conditions
such as remote work in response to the COVID-19 pandemic
and changes in work execution processes in the new environ-
ment. We aim to achieve our goal by promoting initiatives led
by the Organizational Culture Reform Department.

*Positive response: Very much so / more or less so

Results of Awareness Survey of All OKI Group
Employees (in Japan)

Employees who gave a positive response
FY2019 | Fr2020 | Fv2021 | Fvaozz | Y207
(target)
6 5

The workplace is 60% 39 9% 53%

B ardng |68 | 1% (6% | (62%)

70%

Figures in parentheses represent only OKI

Aiming for a Workplace with Psychological

Safety and Conversation

The OKI Group has been developing “ Interactive Communication”
activities among employees since fiscal year 2018 under the mot-
to “Express yourself, encourage others to express themselves,
and listen” to foster an organizational culture with psychological
safety in which employees feel secure to express their opinions
and ideas, recognize each other, and take on challenges. Targeting
communication at all levels, each workplace holds lunch meet-
ings, team conversations, and workshops on workplace issues
and concerns.

To promote Interactive Communication in the workplace,
we have been working on workshops for department and sec-
tion heads across the domestic Group since fiscal year 2018,
and have conducted these workshops at about 600 workplac-
es through now. In addition, we conduct annual Interactive
Communication Designer Training to train facilitators who pro-
mote Interactive Communication. Moreover, we conduct as-
sessments twice a year to confirm that we have workplaces
with psychological safety. To further promote organizational
culture reform going forward, we will work to improve com-
munication across the organization and foster ownership and
followership for the challenges taken on by each employee.

[Vision of the Interactive Communication Activities]

e Employees can freely express their opinions and ideas, understand each other's
perspectives, and align their goals

e Employees think from a broad outlook, cooperate to help each other, and enjoy
taking on new challenges

o Employees are recognized, praised, feel job satisfaction, and are more proac-
tive in their work.
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Renewing the Personnel Systems to

Steer toward Growth

In April 2023, the OKI Group revised its personnel systems
for managers for the first time in about 20 years in order to
improve organizational performance and create new value. In
order to maximize the ability of managers, who play a core role
in the Group's growth, to drive the organization and business
as leaders, we will realize the placement of the right person-
nel in the right positions according to individual aptitudes and
career aspirations by establishing a multi- grade system (man-
agement/professional/expert) according to the roles that man-
agers play. In conjunction with this, compensation levels have
been reviewed for the first time in eight years with an average
increase of about 8% (maximum 19%). This is positioned as
an up-front investment for driving growth, and we believe it is
a necessary investment for securing future human resources
and for growth. Furthermore, we have reviewed the evalua-
tion system for managers, encouraging them to change their
mindset and challenge themselves to “fulfill their responsibili-
ties” and “focus on results.”

In addition, in order to create a workplace environment in
which anyone can demonstrate performance and play an active
role regardless of age, we have promoted the appointment of
younger employees to management positions and abolished the
“retirement age system,” which uniformly dismisses employ-
ees from positions such as department head and section head
when they reach a certain age. To promote the participation in
the workplace of senior employees (employees who have con-
tinued to work after retirement age), we are supporting the de-
velopment of their second careers through the implementation
of new mindset training when reaching programs retirement
age and enhancing dialogue at career design interviews.

Managerial Positions and Roles under the New
Grading System

Professional
Position

Management
Positions

Expert
Position

As line managers, they
are responsible for driving
organizational perfor-
mance and developing
human resources who
will shoulder the future

These leaders take charge
of important issues and
value creation in the orga-
nization and set their own
goals to achieve them

They lead the resolution
of organizational issues
and perform special-
ized work and project
management

Initiatives for Human Resource Development
Human Resource Development and Participation through
Work Experience

In order to create a virtuous cycle in which maximizing of em-
ployee performance and fostering of employee growth and
job satisfaction lead to corporate growth, it is important to
have thorough dialogue with each and every employee. The
OKI Group utilizes a career design system, a target manage-
ment system, and a personnel evaluation system so that
employees can autonomously form their career visions and
take on challenges in their work where the goals of individuals
and the organization align. We support employees’ personal

growth by having superiors provide feedback through inter
views between superiors and subordinates.

In addition, once a year, we have an award system to recog-
nize the challenges and results achieved by individuals and team/
project units on a Group-wide basis, which motivates employees
and encourages them to take on challenges to effect change.

Linkage of Major Personnel Systems with Human
Resources Development

Career Design System

Employees autonomously shape their career visions by asking themselves,
“How do | want to grow and what do | want to accomplish through my work?”

v

Target Management System

While aligning the goals of the organization and individuals, employees set
high goals and check the progress of their work and their personal growth

v

Personnel Evaluation System

Employees understand their strengths and weaknesses through
feedback from superiors, and link this to further personal growth

Development of Human Resources in Line with Our Strategy
¢ Developing Executive Talent

To develop executive talent who will lead the OKI Group in
the future, we dispatch them to selective internal training
programs and external training programs such as graduate
schools of technology management. In fiscal year 2022,
we overhauled our internal training program to include lec-
tures and coaching by external instructors and sessions for
dialogue with the President and executives on management
issues. Through this practical program which lasts about one
year, we are developing executive talent.

¢ Development of Human Resources to Work Globally

To develop human resources who can adapt to differences in
language, business practices, and culture, and who can play
an active role on the global business, we conduct selective
training as well as language training on a voluntary basis. We
also dispatch human resources overseas through our over
seas training program and overseas studying programs.

Support for Autonomous Learning and
Diversification of Experience
The OKI Group has established a training system that includes
“common training for business skills,” in which employees
learn business skills autonomously regardless of job position
or occupation, as well as "specialized and departmental train-
ing” to hone their professional expertise. The total training
hours per OKI employee in fiscal year 2022 was 22.9 hours.
In addition, in fiscal year 2022, we introduced a secondary
job system to increase the diversification of employees’ expe-
rience, knowledge, and skills.

Website “Initiatives for Human Resource Development”
https://www.oki.com/en/sustainability/social/emply/promotion.html

OKI Report 2023
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HUMAN RESOURCE MANAGEMENT

Promoting Participation and Advancement in
the Workplace by Diverse Human Resources
Promotion of Diversity and Inclusion (D&I)

Promotion of D&l is a management strategy for strengthening
human resources. The OKI Group is a place where diverse hu-
man resources gather, and by respecting and valuing diversity,
we aim to create innovation, increase motivation, and achieve
sustainable organizational growth. In order to create a situation
in which human resources with various experiences, knowl-
edge, and skills can play an active role, we will acquire external
human resources, diversify the experiences of internal human
resources, and promote the diversification of attributes such
as gender, age, disability, SOGI (Sexual Orientation and Gender
Identity), and nationality.

® Acquisition of External Human Resources

From the perspective of sustainable growth, the OKI Group is
working to increase the number of new graduates (by about
40 employees from fiscal year 2023 compared to the previ-
ous year) and mid-career hires to secure human resources for
existing businesses and simultaneously to advance hiring of
human resources with diverse perspectives and knowledge
to create new businesses.

In addition, from fiscal year 2022, we will introduce a system
accepting secondary job employees in addition to the afore-
mentioned secondary job system, and promote the accep-
tance of human resources in strategic fields on a project basis
or short-term employment.

OKI Group (Domestic) Number of New Graduate Hires
‘ FY2021 ‘ FY2022 ‘ FY2023

Number of new graduate hires ‘ 259 ‘ 240 ‘ 287

* Promoting Women'’s Participation and Advancement in
the Workplace

In order to help incrementally motivate female employees from
the early stages of their careers, the OKI Group conducts ca-
reer training for female employees in their fourth year of em-
ployment as well as selective leadership strengthening train-
ing. We aim to increase the female management ratio to at
least 5% (OKI) by April 2026.

In the future, we aim to achieve an equal female manage-
ment ratio in proportion to the number of female employees,
and will continue to strengthen our initiatives for policies to en-
courage female employees to play an active role.

Female Executives and Employees and Female Management Ratio

End of End of End of

FY2020 FY2021 FY2022
Number of female 0Kl z 1 1
executives 0Kl Group 5 6 5
il 0Kl 3.3% 36% 3.9%
NETEGBIEEND | G @a 5.3% 5.1% 5.7%
Percentage of OK| 13.1% 13.5% 14.0%
female employees | gy roup 22.9% 23.2% 23.0%
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¢ Hiring of Challenged People

The OKI Group hires challenged people with the aim of having
challenged employees play an active role in a variety of work-
places without being limited in their job areas or occupations.
Our special subsidiary OKI WorkWel employs 83 challenged
employees as of June 2023. Among them, 70 with difficulty in
commuting work from home in 24 prefectures, utilizing their IT
skills for tasks such as building websites. The OKI Group’s em-
ployment rate for challenged people* in FY2022 (June 2022)
was 2.60%.

*Employment rate of challenged people is the aggregate of seven
special subsidiary-applied Group companies in Japan.

Website “Initiatives for Diversity and Inclusion”
https://www.oki.com/en/sustainability/social/emply/diversity.html|

Initiatives for Personalized Work Styles of
Diverse Human Resources

Greater Flexibility in Work Location and Hours

Since fiscal year 2020, the OKI Group has been reviewing its
systems, promoting the digital transformation of work styles,
and reorganizing offices for the purpose of invigorating co-cre-
ation with customers and increasing employee collaboration,
based on the concept of “derive maximum value out of time
and dramatically improve work life quality.”

Support for Balancing Work and Private Life

OKI has established various systems to support a balance
between work and private life, while labor union and manage-
ment members confirm working hours and leave utilization.

[Main Systems to Support Balancing Work and Private Life]

o Flextime (with/without core time) system

o Telework system

o System to provide special work conditions for people caring for children
o System to provide special work conditions for people nursing the elderly

o Special leave for particular purposes system (available for nursing family
members, attending children’s school events, etc.)

o Shinkansen (bullet train) commuting system

In order to encourage male employees to take leave for child-
care purposes and leave of absence for childcare (hereinafter
referred to as “childcare leave by men"”), OKI introduced the
"Baby8 Leave” system in October 2022, which allows employ-
ees to take up to 25 days (working days) of paid leave to care
for a child within eight weeks after birth. The goal is to enable all
employees who wish to take the leave to do so, and to increase
the percentage of eligible employees taking the leave to 50% or
more each year. Through the development of this system, we

Character to Promote
Childcare Leave by Men
Baby8-chan

Designed by an employee
of our special subsidiary
OKI WorkWel



aim to foster an organizational culture that enables employees to
balance work and childcare, regardless of their gender.

[Childcare Leave Utilization Rate]

© FY2022 OKI Group (domestic) childcare leave utilization rate for male
employees: 84.9%

e Changes in OKI's childcare leave utilization rate

FY2020 FY2021 FY2022
Male 50.6% 52.9% 81.7%
Female 100.0% 116.7% 87.5%

Calculated in accordance with the Act on Advancement of
Measures to Support Raising Next Generation Children

Initiatives for Sexual Minorities

We have established a consultation counter and an e-learning
course for learning basic information throughout the year with
the aim of creating a workplace where LGBTQ employees feel
respected and able to securely demonstrate their abilities. In
fiscal year 2021, 99.9% of OKI Group employees in Japan par
ticipated in diversity education (e-learning) on the subject of ba-
sic information about sexual minorities. In April 2023, OKI intro-
duced a “partnership system" to treat a relationship between
two partners, one or both of whom are sexual minorities, the
same as a legal marriage in some in-house systems, including
leave and leave of absence.

Initiatives for Occupational Health and Safety,
Health Management

Occupational Health and Safety Initiatives

The OKI Group positions the creation of a comfortable work
environment where employees can work in a safe and healthy
manner as an important foundation for its corporate activities. In
each region, OKI established “Safety and Health Committees”
comprised of management and labor union members to develop
safety and health systems. Management and labor union mem-
bers work together to systematically advance measures for pre-
venting hazards and health problems and promoting the health
of employees. The Central Safety and Health Committee meets
once a year to evaluate the activities of each region and encour

C Central Safety and Health Committee )

Provide annual activity reports and feedback
as necessary through evaluation and broader
implementation

C Safety and Health Committee in each region )

® Hazard and health problem
prevention

® Health promotion measures

© Measures to prevent occupa-
tional accidents

o Safety and health training

Develop
safety and

health
plans

Evaluate
safety and

Implement
safety and
health
activities

health
activities

Structure for occupational health and safety promotion

age their broader implementation.

In 2022, OKl’s incidence rate of occupational accidents*' was
0.00 (electric machinery/equipment manufacturing industry’s
average in Japan: 0.53) and severity rate of occupational acci-
dents*? was 0.00 (electric machinery/equipment manufacturing
industry’s average in Japan: 0.02). We will continue to promote
activities aimed at achieving zero occupational accidents.

*1 Incidence rate of occupational accidents: Number of casualties
due to occupational accidents per million man-hours worked, rep-
resenting the frequency of occupational accidents.

*2 Severity rate of occupational accidents: Total number of lost work-

days per thousand man-hours worked, representing the severity of
occupational accidents.

Initiatives for Health Management

Recognizing that ensuring the physical and mental health of
its employees is essential for company management, the OKI
Group has been promoting health management based on
the"” OKI Group Health Management Declaration” with the aim
of enabling each and every employee to fully demonstrate his or
her abilities by staying healthy, in both body and mind.

To prevent diseases and promote the health of employees and
their families more effectively, the OKI Group conducts health
management under a “collaborative health” system in which
Group companies, including occupational health staff, and the
health insurance associations work together. In addition, based
on analysis of data mutually held by the companies and the
health insurance associations, the OKI Group has identified pri-
ority health issues to be addressed from the three perspectives
of “body,” “mind,” and “awareness"” and has set target indica-
tors for promoting health.

In March 2023, OKI was certified as a “2023 Health and
Productivity Management Outstanding Organization” in the large
enterprise category as a company that takes proactive initiatives
for health promotion. This is the seventh consecutive year since
2017 that we have been certified. In addition, in March 2023,
OKI was recognized by Japan's Sports Agency as a “Sports Yell
Company 2023" as a company that actively promotes sports
activities to improve the health of its employees. We wiill contin-
ue to increase the number of employees with exercise habits,
leading to the development of both physical and mental health.

OKI Group’s Key Indicators for Health Management

FY2020 | FY2021
results | results

FY2022 | FY2026
results

OKI Group's priority health

issue target indicators

[Body]

Obesity prevention / reduction
of obese employees
Percentage of obese employees
[Mind]

Preventing mental health problems
Percentage of employees
who took stress checks

335% | 329% | 32.9% 31.0%

95.4% | 94.7% | 94.2% | 100.0%

[Awareness]
Promoting health awareness
that leads to action
Exercise habit establishment rate®

204% | 215% | 22.7% | 30.0%

*Percentage of employees who conduct light-sweating exercise for
30 minutes or more per session, at least two days per week for at
least one year

Website “Initiatives for Occupational Health and Safety, Health Management”
https://www.oki.com/en/sustainability/social/emply/health_safety.html
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Basic Approach

Environmental Policy and Environmental Targets — Environmental Policy

OKlI's Environmental Policy incorporates our desire to pass The OKI Group realizes a better global environment by providing products and
on a better global environment to the next generation. This services that contribute to the development of the information saciety for the
Environmental Policy is the foundation of our environmental next generation, and passes this down within the group.

management, and we are promoting activities centered on 1. Work to prevent pollution and protect the environment by implementing

L . . . the OKI Group environmental management.
decarbonization, resource recycling, and pollution prevention

. . + Take action to provide environment-friendly products and services in
with our products and sites. P v P

all business processes through product planning, manufacturing, and

Among them, OKI has identified addressing climate change, maintenance operations.
which has become increasingly important in recent years, and - In business activities, strive to save energy and resources and take action
reducing environmental impact through products, and has to reduce and recycle waste.
formulated the OKI Environmental Vision 2030/2050 as the - Work on biodiversity conservation and sustainable use.
medium- to long-term environmental target for the entire Group. 2.Comply with applicable environmental legal requirements and
Considering our Environmental Policy and Environmental regulations, and with customer requirements and other requirements

to which the OKI Group subscribes.

3. Adequately implement PDmCA (Plan-Do-multiple Check-Act) in the
environmental management system, and take action to advance

Vision, as well as the recent requests of our customers and
other stakeholders, we have formulated a three-year plan,

which is incorporated into our annual activity plan. We have environmental performance and to continue improvement of its
positioned ISO 14001 as a tool to achieve our plans and tar operation system.

gets, and have established a management system to imple- 4. Disclose environmental information, and make wide contributions to
ment environmental management while making it a matter of the society by supporting environmental activities.

importance for each of us.

OKI Environmental Vision 2030/2050 (Overview)

Kl Prevention of Global Warming 13 o
FY2030: 42% CO2 emissions*' reduction at OKI sites and 25% C02 emissions*? reduction at suppliers and from the use of @

products (compared to FY2020)
FY2050: Net zero CO2 emissions at OKI sites, Net zero power consumption by new products

Contribution to Achieving SDGs wemn NGRS

Through (i) and (ii) below, contribute to achieving the targeted reductions in environmental impact set 4\,\/.

out by the 2030 SDGs

(i) Generate innovative products and services and provide solutions conducive to resolving a wide
range of environmental issues

(i) Realize innovative technologies for manufacturing and creating things in the supply chain, including
workplaces

*1 SCOPET1 (fuel derived) + SCOPE2 (power derived)
*2 Total of SCOPES3 Category 1 (purchased goods and services) and Category 11 (use of sold products)

OKI Environmental Vision 2030/2050
https://www.oki.com/en/sustainability/eco/mng/vision.html

Environmental Activity Plan for FY2023 to FY2025 (Summary)

Environmental
Themes

Initiatives Classification | Applicable Action Plan and Targets by FY2025

Entire Expgnsmn and creation Of. Opportunity Product | Increase ratio of environmental contribution net sales to overall net sales (35%)
environmentally contributing products
Mitigation Decarbonization of OKI sites Risk Site 21.0% CO2 emissions reduction for Scopes 1+2 (OKI sites) (compared to FY2020)
of Climate 12.5% CO2 emissions reduction for Sco i
i~ . . . pe 3 (suppliers + from the use of products)
Change Decarbonization of the supply chain Risk Product (compared to FY2020)
Appropriate management of . . Strengthening of information transfer and response procedures for use history
) . . Risk Site .
Prevention of | chemical substances at factories related to chemical substances
Contamination | Management of chemical sub- . Update of management system functions and improvement of response
o Risk Product -
stances contained in products efficiency
Resource Reduction of waste from factories Risk Site Recycling rate of 84% or more

i ollection of used products pportunity roduct ecycle rate of collected used products of 90% or more
Recycling Coll f used prod 0 Prod Recycl f collected used products of 90%

. - ; 0 - -
Reductlo_n of Water consumption reduction Risk Site Reduction of water consumption by 0.2% (compared to the previous fiscal
Water Risk year)

Conserving T . Site/ Contribution to biodiversity conservation through climate change mitigation,
PR Overall initiatives listed above Risk ] . R
Biodiversity Product | pollution prevention, and resource recycling initiatives

Performance of plan from FY2020 to FY2022
https://www.oki.com/en/sustainability/eco/mng/ecoplan.html
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Information Disclosed According to the Task Force on Climate-related Financial Disclosures (TCFD*")

@)

Kl announced its support for the TCFD from a perspective of a positive economic and environmental cycle. Along with system-

ically managing climate-related risks, opportunities, and countermeasures for them, OKI aims to enhance information disclosure
about these efforts.

*1

Roles of managers and director monitoring system for climate-related risks

e The OKI Group established a Sustainability Promotion Working Group (WG) in FY2020, with the President as its chief officer, to manage cli-
mate-related risks and other sustainability-related risks and promote initiatives based on the Material Issues identified. In April 2023, the WG
was transformed into the dedicated Sustainability Promotion & Corporate Communication Division and a new executive officer responsible for

Governance sustainability was appointed.

e The Management Committee makes decisions on important matters related to sustainability. The above-mentioned promotion body reports to
the Management Committee on the status of environmental, social, and governance initiatives and issues that embody the Material Issues.

e Matters that may significantly impact business are reported to the Board of Directors. In fiscal year 2022, deliberations included the revision of
the OKI Environmental Vision 2030/2050 and the establishment of the OKI Group Human Rights Policy.

Scenario analysis for identifying and addressing risks and opportunities

e OKI identifies physical and transition risks based on reports related to climate change issued by international institutions and performs sce-
nario analysis that considers the intensification of climate change if temperatures rise 4°C and social changes needed to limit this increase
Strategy t01.5°C.

e As shown on the following page, perspectives of climate change, resource circulation, and prevention of pollution are included in scenario
analysis. OKI identifies risks and opportunities based on these scenarios and establishes countermeasures to better respond flexibly to phe-
nomena that could occur in the future. (Regarding the 1.5°C target, see “Indicators/Targets” below and page 43.)

Risk selection/evaluation process

e At least once a year, OKI identifies climate change or other recent phenomena to evaluate the impact, frequency, and period of the risks and
opportunities that emerge from them in order to determine their importance.

Risk management process

Risk e OKI considers countermeasures for the above risks and opportunities, developed a Group-wide plan for environmental management, and is im-
plementing this into environmental action plans at each organization and site. The execution status of these plans is checked through internal
auditing and revised as needed.

Management

Method of integrating comprehensive risk management

e Environment-related risks, including climate change, are managed in an integrated manner in the environmental management system of the
entire OKI Group. Each business unit and the environmental division work together to plan, execute, monitor, and correct the risks, while mea-
sures to prevent their manifestation are deployed throughout the Group.

Indicators used
e (02 emissions in the supply chain including OKI sites (Scopes 1+2, Scope 3 categories 1 and 11)
+Environmental contribution net sales

SCOPE1,23
e Entered on ESG data section (see pages 59-60) of this report and on the table published on the website.

Targets
e C02 emissions reduction (in compliance with SBT*?): All of the following are compared to FY2020
Indicators/ COz emissions™® reduction at OKI sites: 42% reduction in FY2030, with 21% reduction by FY2025 as an interim target

s C02 emissions** reduction at suppliers and from the use of products: 25% reduction in FY2030, with 12.5% reduction by FY2025 as an inter-

im target
e Environmental contribution sales : Ratio to total Group sales of 50% by FY2030, with 35% by FY2025 as an interim target

Results
e CO2 emissions reduction (in compliance with SBT*2) All of the following are compared to FY2020
€0z emissions*® reduction at OKI sites: 9.8% reduction by FY2022
C02 emissions** reduction at suppliers and from the use of products: 12.8% reduction by FY2022
e Environmental contribution sales : The FY2022 result was 27%. (We are enhancing the calculation criteria. This is introduced on p. 44.)

TCFD (Task Force on Climate-related Financial Disclosures): Proposal that suggest the need for companies to disclose information to investors
on their response toward climate change

*2 SBT (Science Based Target): Target standard for reducing greenhouse gas emissions in line with the levels required by the Paris Agreement
*3 SCOPE1 (fuel derived) + SCOPE2 (power derived)
*4 Total of SCOPE3 Category 1 (purchased goods and services) and Category 11 (use of sold products), which make up over 67% of SCOPE3

emissions in FY2020

OKI Report 2023

42



l VALUE CREATION FOUNDATION
CONSIDERATION FORTHE ENVIRONMENT

43

Strategy Based on Scenario Analysis
As societal changes to limit warming to 1.5°C progress, there
will be changes in laws for decarbonization, technological
progress, and market needs. We expect that there will be ris-
ing demand for OKl's decarbonization solutions.

If temperatures rise 3 to 4°C, there will be increased physical

Scenario Analysis

risks from intense disasters due to the impact of climate change.
It is possible that severe impact will hit the supply chain, includ-
ing OKl's own sites. On the other hand, needs are also expected
to rise for OKl's disaster prevention information systems as a
preventive measure against intense disasters.

Expected NG . Strategy/Initiatives
Category Phenomena Opportunity. Impact on Future Finances
o Loss of sales opportunities due to not e CO2 emission reduction targets in compliance with 1.5°C
meeting energy-saving standards on hard- Short SBT and promotion of the following initiatives
ware products and customer demands term Product: Energy-saving for hardware
o Response to customer demands for - Set development targets that anticipate stronger regulations
renewable energy usage in the man- Medium | - Strengthen R&D and technology development and acceler-
) ufacturing process, impact of fos- term ate commercialization
Risk sil fuel tax (carbon tax) e Site: Promotion of the following initiatives for zero CO2
emissions (ZEB, etc.)
- Thorough energy saving: Improve efficiency of production
e Higher costs stemming from strengthen- Short equipment and facilities at sites and streamline all operations
g g 9
ing decarbonization at business sites term - Introduction of renewable energy: Install renewable energy
equipment at our sites, enter into contracts for electricity
Need for decar- derived from renewable energy, etc.
1.5°C climate A « Product. E ; q ion of envi 1 b
change scenario*" bonization roduct: Expansion and creation of environmentally contrib-
e . increases further uting products
(transitional risks) o . -
and spreads - Visualize and seek out environmental contribution net sales
) - Creation of decarbonization/energy-saving solutions that uti-
o Expgnsmn of demand for the fol- lize IoT and Al
lowing OKI Group products E.g., Transportation, construction/infrastructure, finance, logis-
- Decarbonization/energy-saving solutions Short tics, maritime, business communications, building energy
. ) or -
Opportunity | - Technologies that support the term management fields _
spread of renewable energy - Support to improve efficiency of customer operations through
- Hardware products that oper- operations 0”““““'”9 )
ate on renewable energy E.g. ATM full outsourcing services
- Expansion of hardware products that operate on renewable
energy
E.g. Zero Energy Gateway
- Strengthening of R&D (Al weight reduction, etc.)
. Sites/suppliers:' Loss of businesg e Site: Strengthen climate change BCP/BCM
n . assets due to disasters at factories Short | _nstall water stop boards; lift height of equipment
normal weather and suppliers/suspension of opera- e | _ pevices to stop manufacturing equipment during lightning
becomes more Risk tions/severance of supply chain storms
4hc climate b f'.‘f?q“eF“ and '”ée”' o Site: Equi breaks d sh - Redundant air conditioning units for inspection devices
c hange slct_en;nrlo si |ﬁs(|nc/rfefas§_ |tﬁ_. hqmpment reaks due ort | o Suppliers: Strengthen procurement BCP
(physical risks) | typhoons/flooding, to higher temperatures Term | _ Strengthen surveys of climate change risks for suppliers
extreme heat and
cold, increased e Product: Expansion of demand for the
lightning) O OKI Group's advanced disaster pre- Medium | e Product: Strengthen business deployment through disaster
PP Y| vention/ mitigation solutions (disas- term information systems, etc.
ter prevention field, maritime field)
e Product: Standards violations for « Product: Strenathen sharing of . the enti
) : od i roduct: Strengthen sharing of operations across the entire
Expansion and Risk chemicals contained in products Short Grou
P ion of pol lication of e Site: Pollution due to dete- term o iy i ;
revention of pol- | complication 0 ite: ¢ due o Site: Review facility inspection/exchange standards
lution through laws and reg- rioration of facilities
chemicals ulations for * Product: Expansion of demand for effi- ) )
substances Oppartunity | ciency improvement in chemical sub- Short | e P_roduct. Deplo_ymen_t of survey systems and analysis ser-
I term vices for chemicals in products
stance management (manufacturing field)
) ) ) e Site: Waste reduction
e Site: Inflation of waste pl’OdUCt dis- - Reuse of p|astic packaging
posal costs; refusal to accept from Medium | ~ Reduction of percentage of disposed items through improved
Strengthening of Risk waste disposal companies e efficiency in extracting metal materials
laws and regula- e Product; Risks of resource deprivation; © Product: Recovery and reuse of parts from used products
Resource P e f e i i
e tions for oce- risks of materials supply shortage utilizing the wide area certification system for industrial
anic plastics and waste
microplastics ) . * Product: Provide solutions to extend the service life of cus-
e Product: Expansion of demand . e )
. ) Medium | tomer facilities, reduce burden on customers by recovering
Opportunity | for resource-saving prod- oy . o
. : term used products utilizing the wide area certification system