
Environmental Conservation Costs
 When OKI Group makes capital investments to renew or introduce infrastructure, it selects equipment with low environmental 
impact. Capital investment in fiscal 2012 amounted to 313 million yen (compared to 373 million yen in fiscal 2011) while the amount 
of costs was 1.237 billion yen (compared to 1.397 billion yen in fiscal 2011).

Benefits Related to Environmental Conservation Costs
 The economic effects decreased to 290 million yen (compared to 660 million yen in the previous fiscal year). This was partly due 
to higher electricity prices, despite our efforts to reduce energy use by various power-saving efforts at each business location.

Major Environmental Conservation Efforts
 The following tables show main efforts with respect to “investment,” “costs” and “economic effects” 
calculated in our environmental accounting.

Accounting Conditions
 When environmental conservation costs and other costs are used for a single activity, only the environment costs are calculated for environmental accounting.
  The depreciation cost of investment is calculated using the fixed installment method for a period of three years. The economic benefits achieved due to these investments is 
calculated for three years, in line with the depreciation period.
 Personnel costs are calculated by prorating the personnel costs for the total time spent on environmental conservation activities.
 The real income effect represents the value for the current fiscal year.

 The OKI Group introduced environmental accounting in fiscal 1999. Since then, we have conducted environmental 

activities in a highly efficient way to optimize investment effects.

Environmental Accounting

* Exchange rates : 131.15 yen / , 2.71 yen / Baht

Category Main Efforts Amount Site

Investm
ent

Equipment purchase costs and 
equipment improvement costs, to raise 
production efficiency

7,469 Oki Micro Engineering (DG) 

Installation of automatic treatment 
equipment 1,829 Oki Micro Engineering (DG) 

Installation of lighting inverter control 
devices 1,687 OKI (UK)

C
osts

Waste management costs 1,582 OKI (UK)

Waste management costs 876 OKI Precision (Thailand)

Costs for more greenery 529 OKI Electric Industry 
(Shenzhen)

Category Main Efforts Amount Site

Investm
ent

Introduced energy-saving equipment in board 
manufacturing line 72,831 Honjo district

Renewal of lighting fixtures 29,087 Tomioka district

Renewal to energy-saving air conditioning systems 24,000 Honjo district

Renewal of lighting fixtures 13,000 Takasaki district

Renewal to energy-saving air conditioning systems 13,000 Nagano OKI

C
osts

Environmental equipment operation monitoring costs 73,692 Takasaki district

Waste matter company contract costs 59,818 OKI Printed Circuits
Development costs for making existing products 
more energy-efficient 49,870 OKI Data

Development costs for environmentally conscious 
products 10,260 OKI Digital Imaging 

Development costs for environmentally conscious 
products 8,429 Numazu district

E
conom

ic E
ffects

Energy saving effects through various power-saving 
efforts 152,238 Tomioka district

Sale of valuable waste 132,704 OKI Sensor Device

Sale of valuable waste 70,254 OKI Printed Circuits
Energy saving benefits of various power-saving 
efforts 21,479 OKI Digital Imaging 

Saving power by Cool Tight paint on factory roofs 9,914 OKI Micro Engineering 

Category Main Efforts
Investment Costs

2011 2012 2011 2012

Cost in business 
areas

Pollution prevention cost Investment in pollution control facilities, and maintenance and operation costs 6 26 46 64
Global environment 
conservation cost Investment in energy-saving facilities, and maintenance and operation costs 164 145 133 50

Resource recycling cost Investment in facilities for internal treatment of organic waste liquid, waste recycling costs 156 39 244 263

Total 326 210 423 377

Upstream / downstream cost Green procurement (chemical substances survey) costs, costs for remodeling systems to 
collect data on chemical substances contained in products 28 77 280 183

Administration cost Costs for obtaining environment management certifications, and maintenance and 
operation costs 16 25 219 243

R&D cost R&D costs for creating energy-saving products 1 1 471 430

Social activity cost Costs for planting trees in production sites, costs for activities contributing to local 
communities 2 1 3 3

Environmental damage cost Cost for reserves to respond to environmental damages, insurance cost and surcharge 0 0 1 1

Other costs — 0 0 0 0

Total 373 313 1,397 1,237

Category Main Efforts
Effects

2011 2012

Cost 
eduction 
effect

Effect of saving 
energy and resources

Reduction of electricity, petroleum, gas, packaging materials, etc. 
used in business activities 256 −18

Effect of reducing 
treatment cost

Reduction of wastes generated from business activities through 
recycling 22 20

Real income effect
Sale of valuable wastes generated from business activities 376 286

Sale of used valuable products 10 3

Total 664 291

(Unit: million yen)

(Unit: million yen)

(Unit: 1,000 yen)  (Unit: 1,000 yen)  

Investment / Costs

Economic Effects

Main Efforts by OKI Group in Japan Main Efforts by OKI Group in Overseas

Environmental 
Impact Indices

Impact Difference 
compared 
to previous 
fiscal year

2011 2012

CO2 emissions (tons-CO2) 61,667 81,261 19,594

Waste 
emissions

Final waste 
disposal (tons)

444 451 7

Environmental Conservation Effects

For the betterment of corporate value, the OKI Group (Oki Electric Industry Co., Ltd. and members of its group of 

companies) seeks to provide satisfaction to its customers at all times and to become a trusted partner for our 

stakeholders, including shareholders and investors, employees, customers and suppliers, and the local societies 

of the areas in which it operates. In addition to complying with all related laws and regulations, the OKI Group will 

implement sound corporate activities consistent with social norms, and contribute to the improvement of the 

quality of life for people around the world.

Customer Satisfaction
The OKI Group is dedicated to developing and providing products 
and services that ensure continued customer satisfaction, in full 
consideration of safety and ease of use.

Fair Corporate Activities
The OKI Group conducts appropriate transactions and works to 
ensure fair, transparent, and free competition.

Good Communication
The OKI Group engages with society through a variety of 
interactions, and discloses company information in manners that are 
appropriate and fair.

Intellectual Property and Information Management
The OKI Group recognizes the importance of intellectual property, 
and properly manages and protects company and customer 
information, including personal information.

Respect for Human Rights
The OKI Group respects the human rights of all persons involved in 
its corporate activities and eliminates illicit discrimination of any kind. 
It does not allow child labor nor forced labor.

A Better Working Environment
The OKI Group ensures and maintains a safe and comfortable 
working environment for all employees.

Respect for Employees
Respecting the individuality of each employee, the OKI Group 
creates a corporate culture in which its personnel are encouraged to 
engage challenges facing the groupwith courage and determination.

Environmental Conservation
In order to realize and pass on a better global environment, the OKI 
Group promotes environmental management and makes efforts to 
conserve the environment through its products and its business 
activities.

Social Contribution
As a good corporate citizen, the OKI Group implements social 
contribution activities dedicated to the betterment of society.

Regional Awareness
The OKI Group endeavors to build a positive relationship and grow 
together with local societies, respecting the cultures and customs of 
the countries and regions in which it operates.

The OKI Group´s initiatives of corporate social 
responsibility (CSR) focus on contributing 
to the improvement of the quality of life for people 
around the world through sound corporate activities 
based on our corporate philosophy.

The people of OKI, true to the company’s “enterprising spirit,” are 

committed to creating superior network solutions and providing 

excellent information and communications services globally to meet 

the diversified needs of communities worldwide in the information age.

Corporate Philosophy

OKI Group Charter of Corporate Conduct
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 The OKI Group, as described in its corporate 

philosophy, aims at contributing to improve the quality 

of life for people around the world through its core 

business, namely the manufacturing and distribution of 

products and services that can serve the development 

of the information age. Our commitment to the pursuit 

and fulfillment of this idea underlies the group’s 

corporate social responsibility (CSR) initiatives.

 Based on this understanding, in order to cohesively 

promote our CSR initiatives, we enacted the OKI Group 

Charter of Corporate Conduct, as a statement of values 

to be shared by all member companies of the group. 

We also established the OKI Group Code of Conduct, 

which is to be conformed to by all executives and 

employees of the group. We are working to thoroughly 

implement the charter and the code across the group, 

through various means such as training programs. We 

have also defined priority themes to be pursued. The 

CSR Division, an organization dedicated to CSR-related 

efforts, takes the initiative in promoting activities under 

these themes.

 We will continue to consider the UN Global Compact 

which states 10 principles in the areas of human rights, 

labor, the environment and anti-corruption, and the 

international standard ISO26000 regarding social 

responsibility. OKI Group will reconfirm the social 

responsibilities it should fulfill in its global corporate 

activities, and expectations from stakeholders. We will 

reconsider CSR activities from both aspects, and 

further strengthen contributions in our core business.

コーポレート・ガバナンス

Social Responsibilities
in Business
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Corporate Activities
Creation of Economic Value

Employees

The OKI Group’s
Activities
Stakeholders

NPO/NGO
Global Environment

Business Partners

Contributing to the Improvement of the Quality of Life
for People around the World

Corporate Governance

Compliance

Governments
Local Communities

Shareholders/Investors
Customers

OKI Group Charter of Corporate Conduct

OKI Group Code of Conduct

Corporate Philosophy

Statement of values OKI Group companies need to share 

Code of conduct to be conformed by 
all OKI executive officers and employees

Foundation of CSR at the OKI Group

CSR Initiatives by the OKI Group

 OKI declared its support for the UN 

Global Compact in May 2010. The OKI 

Group supports the Global Compact’s 

ten principles in the areas of human 

rights, labor, environment, and anti-

corruption, and works to contribute to 

building a sustainable society.

The Ten Principles of the UN Global Compact

Participation in the United Nations Global Compact

Human 
Rights

Principle 1:   Businesses should support and respect the protection of 
internationally proclaimed human rights; and

Principle 2:    make sure that they are not complicit in human rights abuses. 

Labor Principle 3:   Businesses should uphold the freedom of association and the 
effective recognition of the right to collective bargaining;

Principle 4:  the elimination of all forms of forced and compulsory labor;
Principle 5:  the effective abolition of child labor; and
Principle 6:   the elimination of discrimination in respect of employment and 

occupation.

Environment Principle 7:   Businesses should support a precautionary approach to 
environmental challenges;

Principle 8:   undertake initiatives to promote greater environmental 
responsibility; and

Principle 9:   encourage the development and diffusion of environmentally 
friendly technologies.

Anti-
Corruption

Principle 10:   Businesses should work against corruption in all its forms, 
including extortion and bribery.




