P VALUE CREATION STORY

THE OKI GROUP’S VALUE CREATION PROCESS

The OKI Group is utilizing our three strengths, “technological capabilities,” “customer base,” and “installed
base*” of terminals in edge domains, as we engage in efforts to solve social issues with both Mono-zukuri and
Koto-zukuri. Moving towards achieving SDGs in 2030 and the 150th anniversary of OKl's founding the following
year, we aim for sustainable growth and the realization of a sustainable society.

*Installed base: A track record of providing device groups at edge domains, and solutions centered on those device groups
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