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The OKI Group helps create 
a safe and convenient infra-
structure for customers and 
society as a whole through 
the key Japanese concepts 
of “Mono-zukuri” and “Koto-
zukuri.”*

Sustainability and Growth 

The Sustainable Development Goals 
(SDGs) are a collection of 17 global goals 
and 169 targets set by the United Nations 
in 2015 for achievement by 2030. OKI 
continues to promote activities for creat-
ing new innovation through co-creation 
with partners.

Vision

*Please see the notes (*) on page 3 for 
“Mono-zukuri” and “Koto-zukuri.”

OKI Focuses on 
Social Issues

Road accident reduction and 
congestion relief 
Securing transport means for the 
elderly

Disaster prevention and reduction

Ensuring marine safety
Conservation of marine environment

Marine and 
Acoustics

Transport

Maintaining and strengthening the 
onsite capabilities
Productivity improvement through 
use of digital data

Manufacturing

Disaster 
Prevention

Finance and 
Retail

Payment diversification through 
advances in cashless payments
Labor-saving
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THE OKI GROUP’S VALUE CREATION PROCESS

VALUE CREATION STORY

The OKI Group has three strengths: a strong “customer base” built up over more than 

130 years, an “installed base” of terminals in edge regions, and high “technological capa-

bilities” to support them. Based on these strengths, we will move the business cycle by 

effectively injecting management resources and accelerate changes through innovations 

and co-creation efforts, thereby aiming to maximize both business value and social value. 
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