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Reducing the environmental impact  
from business activities (13%)

Environmental response to products (25%)

Environmental management (10%)

Reducing the environmental  
impact through distribution (3%)

Others (7%)

Environmental technologies and solutions (9%)

Greetings, environmental activities  
of the OKI group (6%)

CSR promotion activity (3%)

Environmental activity plan  
"OKI Eco Plan 21"  
and Achievement (4%)

Environmental accounting (2%)

Environmental communication (7%)

Topics for Fiscal 2006 (3%)

Major activities in fiscal 2007 (3%)

Social contribution activities (5%)

Manufacturing (18%)

Publishing and printing, design, mass media (11%)

Education, research (18%)

Service (14%)

Blank/ Unclear (11%)

Finance, insurance (1%)

Others (5%)

Construction/ real-estate business (3%)

Central government, local governments,  
public-interest corporations (4%)

Distribution, trading, sales (5%)

NGO・NPO (5%)

IT (5%)

●Understandability

●Comparison with the Environmental Report 2006

●Information Quantity

●Evaluation of the OKI Group's Environmental Activities

Average (17%)

Can not appreciate (0%)
Appreciate (83%)

Not Good (0%)

Good (47%)Did not read the  
"Environmental Report 2006" (33%)

Average (60%)

Sufficient (40%)Insufficient (0%)

Average (33%)

Hard to understand (0%) Easy to understand (67%)

Average (20%)

Which topics did you find interesting?

Breakdown of Readers (Industries)

Environmental Report Evaluation

We conducted questionnaire surveys for our customers, OKI group employees and others. The information collected by the
surveys will be used for future environmental conservation activities and environmental reports of the OKI group.

Questionnaire Survey Results

To reflect the voices of our customers in the Environmental
Report 2008 for continual improvement, we conducted a
questionnaire survey on the Environmental Report 2007. In
recent years, manufacturers have accounted for the greatest
percentage of readers’ industries, however, compared to

readers in fiscal 2007, “Education and Research” is also 18%
same as the Manufacturing. Students, teachers and
educators are increasing each year.

Customer Voices on the Environmental Report 2007




