Reference Material

Questionnaire Survey Results

We conducted questionnaire surveys of our customers, employees and others. The information gathered in this way will be used for

future environmental conservation activities and environmental reports of the Oki group.

Customer Voices on the Environmental Report 2005

To reflect the voices of our customers in the Environmental Report 2006 for continual improvement, we
conducted a questionnaire survey on the Environmental Report 2005. Among the topics that our customers
found interesting, “reducing the environmental impact of products”, “reducing the environmental impact from
business activities” and “environmental management” represented 49% of the total. The interest rose especially
for “environmental management” (+5%), and also the content written into the “Opinions and Inquiries” field
showed the high level of interest in this topic. Some respondents also voiced the opinion that this report was

used for lessons at school.

@Topics That Readers Found |nteresting ............................................................................................................

X . Others (11%)
Environmental accounting (2%)

Reducing the environmental
impact of distribution (3%)

Issues for Fiscal 2006 (3%)

Environmental communication (4%)

Topics (3%)

Greetings, basic
policy/vision (3%)

Environmental activity plan (1%)

CSR / compliance (4%)

Social contribution (9%)

Products contributing to the environment /
environmental solutions (8%)

Reducing the environmental
impact of business activities (21%)

Reducing the environmental
impact of products (15%)

Environmental management (13%)

@Breakdown Of Readers ................................................. ..................................................................................

W Breakdown of Industries

Manufacturing,

Others (25%) construction (22%)

Medical, legal (1%)

Finance, insurance (2%)

Distribution,

trading, sales (3%) Education,

Information services (2%)

Central government, local governments,
public-interest corporations (7%)
Design, contents production,

publishing and printing (4%) Service (16%)

Breakdown of Job Types Environment, CSR (15%)

General, others (27%)

General affairs,

Design, contents public relations (8%)

production (1%) _—
Quality assurance/
control (2%)

Teaching,

Legal affairs (0%) research (11%)

Manufacturing (2%)

Civil servants (4%) _—
Students (4%)

Management,

\_ executives (8%)

Engineering (4%)

Marketing, sales (6%) / \ Planning and research (8%)

@Environmental Report Evaluation .................................: ..................................................................................

@ Comparison with Last Year’s Report Better (18%)

Didn’t read last year's

report (71%) Average (11%)

B — e
\ ” Worse (0%)
Hard to

@ Understandability understand (3%)

Average (42%)

Easy to
understand (55%)

e

@ Evaluation of the
Oki Group’s
Environmental Activities

Cannot appreciate (0%)

Average (21%)

Appreciate (79%)

® Information  Insufficient (3%)

Quantity

Average (38%)
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