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To reflect the results in the Environmental Report 2005 for
continual improvement, we conducted a questionnaire survey on
the Environmental Report 2004. Among the topics that our
customers found interesting, “reducing the environmental impact
of products” and “reducing the environmental impact from
business activities” represented 40% of the total. As for the
environmental report, approximately 90% of the respondents to
the survey said that they “appreciate the Oki group's

environmental activities.” On the other hand, some pointed out
that they would like some more pages on efforts for CO2

reductions, or that the pages on Corporate Social Responsibility
(CSR) contain too little information. We further learnt that half of
the stakeholders reading our Environmental Report were from the
manufacturing and construction field, from the R&D and from the
service field. Generally speaking, however, the readers were from
a wide range of fields with respect to both industry and job type.

j Customer Voices on the Environmental Report 2004

j Voices of Oki Employees 2004
The following shows the top
three replies from the results of
the environmental awareness
survey of Oki employees. The
survey was conducted in June,
the Oki Group Month of the
Environment. We will use
the results for our future
environmental conservation
activities.

jGlobal warming (48%)
jShrinking of forests / desertification (27%)
jDestruction of the ozone layer (25%)

dWhich of the recent global environment problems are you interested in? dAre the company-internal environmental activities advanced? 
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jSomewhat advanced (53%)
jSomewhat lagging behind (42%)
jSignificantly lagging behind (5%)

jA little related (56%)
jHardly any relation (22%)
jClosely related (22%)

dDo you think that your workplace is related to environmental activities? dIn what field are Oki’s environmental activities advanced? 
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jWaste reduction (44%)
jMeasures to prevent pollution (29%)
jEnergy conservation (27%)

jEmission of waste (37%)
jConsumption of energy (36%)
jUsed products (27%)

dWhat company-internal activities are influencing the environment? dWhat environmental conservation activities are you aware of at your workplace? 
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jRecycling (37%)
jEnergy conservation (35%)
jResource conservation (28%)

dUnderstandability

dComparison with Last Year's Report

dBreakdown of Industries dBreakdown of Job Types

dInformation Quantity

dEvaluation of the Oki Group’s Environmental Activities 

'Breakdown of Readers

'Environmental Report Evaluation'Topics that Readers Found Interesting

Manufacturing,
construction (26%)

Contents production, printing (8%)

Education,
research (17%)

Service (13%)

Others (13%)

Medical, legal (1%)

Finance, insurance (3%)

Distribution, trading, sales (5%)

Information services (6%)

Central government, 
local governments, public-interest 
corporations (8%)

General, others (18%) Environment, CSR (13%)

General affairs,
public relations (11%)

Teaching, research (10%)

Management,
executives (10%)

Planning and research (8%)Sales (8%)

Engineering (7%)

Student (6%)

Contents production
(3%)

Manufacturing (2%)

Medical, lawyer, 
accountant (1%)

Civil servant (3%)

Average 
(13%)

Cannot appreciate (0%)
Appreciate (87%)

Average (38%)

Hard to understand (0%)

Same (9%)

Worse (3%)

 Better (22%)

Did not read 
“Environmental 
Report 2003” 
(66%)

Easy to understand (62%)

Too much 
(32%)

Adequate (57%)Too little 
(11%)

Reducing the environmental 
impact of products (24%)

Reducing the 
environmental 
impact of business 
activities (16%)

 Environmental 
management (8%)

CSR / compliance (8%)

Others (8%)

Products contributing to 
the environment / 
environmental solutions (7%)

Greetings, 
basic policy/vision (5%)

Topics (4%)

Environmental 
activity plan (4%)

Environmental 
accounting (4%)

Social contribution (4%)

Reducing the environmental 
impact of distribution (3%)

Issues for fiscal 2004 (3%)

Environmental communication (2%)

We conducted questionnaire surveys of our customers, employees and others. The information gathered in this way will be used for
future environmental conservation activities and environmental reports of the Oki group.

Questionnaire Survey Results




