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We conducted questionnaire surveys to our customers and the Oki Electric employees. We would like to use the information
collected in this way for the future environmental conservation activities and environmental reports of the Oki group .

B Customer Voices on the Environmental Report 2003

We conducted a survey on the Environmental Report 2003, to reflect
the results in the Environmental Report 2004 for continual
improvement. As for topics that our customers found interesting, more
than half replied either “reducing environmental impacts from
products” or “reducing environmental impacts from business
activities”. Next was the “Environmental Protection Activity Program.”
As for how easy the report was to understand, the quantity of
information and the evaluation of our environmental activities, most
replies were positive, but on the other hand, some pointed out that the
report “contains too few concrete descriptions”, “is not distinctive” or
that “quantitative evaluations of the effects of the reduction of
environmental impacts are not sufficient.” We further learned that half
of the stakeholders reading our environmental report are from the

manufacturing and construction field and from the research and
development field, but generally speaking, our stakeholders are from
a wide range of fields with respect to both industry and job type.

[Topics that readers found interesting] ................................

Publication of Environmental
Information (2%)

Reducing Environmental Impacts
of Distribution (2%)

Environmental Management
System (4%,

Greetings, Basic Policy (4%,

Reducing Environmental
Impacts from Products (33%)

)
)
Social Contribution Activities (9%)

Environmental Accounting (9%)

Environmental Protection
Activity Program (13%)

Reducing Environmental Impacts
from Business Activities (24%)

[Environmental Report Evaluation] ....................................................................................................................
@®Understandability @®Information Quantity @®Evaluation of Oki’s Environmental Activities

Hard to Insufficient (8% Cannot
understand (4%) ‘ ¢ )ﬁ‘ appreciate (0%)

Average Easy to Too much
(33%) understand (63%) (25%)

[Breakdown of Readers] ..................................................

®Industries

Others (13%) —x Manufacturin?,
i 0
Central government, local governments, ——=_ construction (35%)

public-interest corporations (6%)

Distribution, trade, sales (7%) &

Information services (8%) —v
Service (8%) 4

Contents production, printing (8%)

Education,
research (15%)

B Voices of OKki Electric's Employees 2003

@Job Types

Average

Adequate (25%)

(67%)

Appreciate (75%)

General, others (16%) — Environment (15%)

Contents production (3%)

. . Planning
Engineering (4% and research (12%)
Manufacturing (6%,

Students (6%, Managers

and executives (11%)
Teaching, research (8%,

General affairs, Sales (11%)

public relations (8%)

The following shows the top 3 replies of the results of the global environment awareness survey of Oki Electric employees. The survey was
conducted on the occasion of the Oki Group Month of the Environment (June). We will use the results for our future environment

conservation activities.

@®For which of the recent global environment —  ®Are the company-internal environmental —;  ®Do you think that the workplace is related —

problems do you have interest? activities advanced?

100 _ 100 _ 100
80 = 80 o 80 -
60 - 60 o 60 _

(%) (%) (%)
40 __ M Destruction of the 40 W Advanced (4%) _40 __ M Closely related (20%)
. ozone layer (26%) . B Rather lagging o B Hardly any relation (21%)
__ B Pollution with chemical behind (36%) _ .
substances (27%) M Rather advanced (60%) ¥ Some relation (587%)
0 B Global warming (47%) 0 0

®In what field are the environmental ——
activities of Oki Electric advanced?

@®What company-internal activities are
influencing the environment?

to environmental activities?

®What environmental conservation activities —
are conscious of at your workplace?

100 B 100 100 _
80 B 80 _
_60 _ 60 B
(%) _ (%) (%)
40 — M Energy conservation (22%) W Used products (29%) 40 — W Consumption of
20 ~— M Measures to prevent H Energy consumption (35%) -0 resources (28%)

— pollution (29%)
— M Waste reduction (49%)

— M Energy conservation (33%)
M Recycling (39%)

M Emission of waste (36%)




